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[Atomy Global Magazine] is published annually to share Atomy global news with Atorry members
worldwide. "Atomy Global Magazine 2024, the sixth issue, contains some featured artitles and
cartoons about Atormy related to the global context, as published in the [Atormy Magazine] in Korea
in2023."
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Atomy,

You Can Trust and Use

Atomy, Going Beyond Customer Satisfaction
to Bring About Customer Success

To achieve Atomy’s management goal of becoming a global distribution
hub, Atomy has opened 26 regional offices overseas beginning with the
launch of Atomy USA in May 2010 and on to parts of Southeast Asia,
South America, Oceania, India and Europe. Atomy has now become a
global network marketing company with more than 15 million members
all around the world.

Atomy’s two main products are Atomy skin care products and HemoHim
(a functional health supplement), both of which were developed by
the Korea Atomic Energy Research Institute. Other product categories
include foods, household goods, and home appliances.

Atomy promises it will never stop challenging the future towards new
innovations and do its best to serve its customers as a lifelong partner
to help them enjoy a quality life.
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GLOBAL ATOMY

Since its founding in 2009, Atomy has steadily
made its way into the world market place, and It has
entered 26 regions as of December 2023.
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"Global Synchronization Quantum Jump" is Atomy's four-word idiom for 2023. "Global Synchronization" means that all
the global branches will keep pace with each other whether in terms of marketing or launching new products. Until now,
things have started in Korea at headquarters and have gradually been pushed out to branches overseas. Starting this year,
however, there are plans to establish a system so that all Atomy regional offices around the world can carry out marketing
and launch new products at the same time. "Quantum Jump" refers to raising the flag high once again and beating the
drum mightily. After the three-year pandemic, Atomy has made it through the tunnel and is now getting ready to soar even
higher.
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In 2023, Atomy begins making history again. With
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Korea and running toward the world, we are starting
simultaneously around the world and running toward
the rest of the world. To this end, we have launched the
Atomy Collaboration Total System, or ACTS. ACTS is an
initiative where all of Atomy around the world comes
together as one to restore trust and revitalize the busi-
nesses of all members and branches by internalizing
Atomy's DNA. To this day, Atomy has written a new
history of Korean network marketing through the
DNA of Super Synergy of United Heart. In other words,
ACTS 1.0 was the period of time until 2022. And now,
since Atomy's sales overseas has surpassed domestic
sales, we can say that the time for Atomy to be reborn
as a true global distribution company has come. Thus,
ACTS 2.0 has begun this year!

Atomy's greatest strength is Absolute Quality Absolute
Price plus its "one for all, and all for one" spirit of unity.
ACTS 2.0 is the process by which all Atomy global lead-
ers and members work together to rewrite the history
of network marketing around the world. Atomy's goal
is everyone's success, by everyone, for everyone. In or-
der to achieve this goal, each branch must look at what
kind of mindset and strategy they are planning.
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Atomy USA- First Imperial Master Expected Soon
In 2022, the U.S. branch did well, exceeding annual sales
of 100 billion KRW (~$80 million) despite adverse factors
such as inflation and economic recession. Atomy USA
has its hopes set on reaching the $100 million milestone
in 2023 with these five key goals: internalization and
implementation of the Atomy DNA, strengthening the
culture of a consumer-centered organization, focusing
on the Latino market, enriching global standard con-
tents, and global synchronization. A representative from
the U.S. branch stated, "We will do everything we can to
help at least five new members make it into the Leaders
Club this year" He added that by the first half of 2024,
we can expect the birth of the first U.S. Imperial Master.
Atomy USA plans to host the largest-ever Success Acade-
my in Las Vegas to commemorate the emergence of the
first Imperial Master of the U.S.
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Atomy Singapore- Boosting Consumer Trust and
Awareness Through Certification

This year, Atomy Singapore plans to focus on customer ex-
perience. To this end, it is preparing to hold regular leader
meetings and quarterly "Communication with Mongsang"
programs. It will also strengthen contacts among members
and consumers through social media. By continuously post-
ing diverse and high-quality content on social media, it will
increase the number of followers by more than 25% which
will lead directly to purchases. The Singapore branch is also
accelerating growth by prioritizing the launch of strategic
products such as health foods and cosmetics. In addition, it
will boost consumer trust and awareness through the "Case
Trust" and "Best Place to Work" certifications from the Con-
sumers Association of Singapore. Atomy Singapore states,
"Our goal is to achieve double-digit growth every year until
2030 and become the number one direct selling company in
Singapore in terms of size as well as member and consumer
satisfaction.”
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Atomy Japan- Easier Shipping and Authentication
for Members

Atomy Japan is confident that it will grow by more than
20% this year. The global economic downturn since the
pandemic has changed the mindset of consumers in Ja-
pan to look for products with excellent cost-effectiveness,
not just Japanese products. Following this trend, the
Japanese branch plans to hold various promotions and
events to increase membership while easing conditions
for free shipping to reach more consumers. Moreover, it
is promoting qualitative growth by simplifying the cer-
tification process for business members and expanding
local seminars and online education. The branch also
plans to strengthen employee training such as the Ato-
my DNA Workshop and Atomy Core Workshop to keep
pace with headquarters. Atomy Japan declared, "We
will hold workshops for communication and strive for
influence beyond just work. The year 2023 will be a time
for our employees, members, and consumers to grow
together."
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Atomy Russia- Enhancing Business Trainings to
Continue Rapid Growth

Last year, Atomy Russia recorded sales of 78.5 billion
KRW (~$62 million), nearly 100% growth compared to the
previous year, which exceeded expectations. The synergy
was great between various external environmental fac-
tors and active operations in Central Asian countries such
as Kazakhstan and Kyrgyzstan. To continue this growth
trend, the Russia branch intends to enhance business
trainings for its members as well as focus on promoting
the brand name of Atomy in Russia by being the main
sponsor of Korean Culture Day and participating in the
30th anniversary event of the opening of Korean School.
Meanwhile, the magazine published by Atomy Russia in
commemoration of the 3rd anniversary of its opening
won "Best Magazine for Customers" in the corporate com-
petition category at Russia's "Media Leader 2022."
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Atomy Brazil- Focused on the Local Market With the
Brave Project

Atomy Brazil, which opened in July of 2022, plans to en-
ter a stable growth trajectory through the "Brave Project"
this year. The "Brave Project" is a program that bundles
together five products including shampoo, nutrition mask,
conditioner, curl activator, and nourishing oil, all intend-
ed for women ages 25 to 45 with curly hair. High-quality
products, an excellent compensation plan, the Global One
Server, and an outstanding corporate culture are strong
forces in the Brazilian market as well. Here, the positive in-
fluences of a rapidly growing consumer market along with
the world's fourth-largest cosmetics market and the Korean
Wave all present an opportunity. Atomy Brazil states, "We
expect sales of more than 10 billion won this year," adding,
"We will strengthen business trainings by increasing the
quality and quantity of seminars and ensure that all em-

ployees are able to internalize the Atomy DNA."
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Atomy Australia- Launch of First Dry Foods

Atomy Australia has a goal of 25% growth for this year, and
it plans to focus on expanding membership as a top priority
to achieve this. It will increase the number of Success Acad-
emies and One-Day Seminars in major cities and strive to
expand the number of business members who participate.
More specifically, the Australia branch will hold three Suc-
cess Academies in Sydney, two in Melbourne, and one each
in Brisbane and Perth this year for a total of seven. Along
with this, One-Day Seminars will expand to Adelaide and
Canberra, thereby increasing the number of consumers
who convert to business owners. It will also promote the
launch of new products as the Australia branch has now
started selling dry foods as of this year. Beginning the sec-
ond half of this year, it will focus on products that members
in Australia purchase frequently through At.G Mall includ-
ing vitamins and collagen. A representative said, "We will
enter a full-fledged growth period this year by expanding
our consumer base and strengthening member capabilities
while focusing employee efforts on supporting members'
businesses."
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Atomy India- Expanding Brand Influence Across
India

General manager of Atomy India, Ali, stated, "This year
will be a year to lay the groundwork for growth," add-
ing, "We will focus on expanding our brand influence
throughout India by 2025." Thus, the India branch plans
to bolster its social media activities by developing and
uploading creative content in order to triple the num-
ber of followers. In particular, it is actively carrying out
"Think Globally, Act Locally" marketing in line with
global synchronization. Moreover, all seminars such as
the Success Academy are being converted to an in-per-
son format while quality of content is being upgraded
and videos for live seminars are being shared with
continued support for online activities. On top of this,
India plans to launch more than 40 new products and
three GSGS products to meet the needs of its members.
Through all this, Atomy India expects at least a 37%
growth this year.
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Atomy Cambodia- All-Out Efforts to Secure New
Members by Bringing Down Barriers

In 2023, Atomy Cambodia hopes to achieve a 30% growth
in sales from last year, laying the foundation for steady
growth in the future. Membership is expected to go up
from 140,000 in 2022 to over 190,000, an increase of more
than 30%. This will be possible by simplifying the ver-
ification process which will make member registration
easier, allow non-members to log in to the shopping mall,
and enable other rights such as purchase after verifica-
tion. Along with this, morning meetings where partners
and sponsors get together in person every morning to
discuss meetings and plans will also be reinforced since
it serves as a key to Super Synergy of United Heart. A
representative from Atomy Cambodia explained, "If the
number of participants in the morning meetings increas-
es, sales and membership will also increase, so we will
work to expand the average number of participants from
100 to 400"
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Atomy Thailand- Expansion of Korea Success Tour
Atomy Thailand will enhance customer convenience ser-
vices this year by implementing QR code payments, auto-
matic verification functions, and a paperless system. It will
also concentrate on expanding the Korea Success Tour and
revitalizing official seminars and pickup centers. Eighty-
six seminars have been planned including 14 Success Acad-
emies, 12 in Bangkok and 2 in Chiang Mai. Of the 12 events
scheduled in Bangkok, 6 of them will be for two days and
one night. Furthermore, over 400 people are expected to
participate in the Korea Success Tour. The Thailand branch
plans to release flagship products such as Probiotics in the
first half of the year and grow by more than 35% compared
to 2022. According to Atomy Thailand, "This year's target is
over 19 billion won in sales, and we will reach that goal by
promoting participation in the Success Academy in Korea,
increasing convenience with QR code payments, for exam-
ple, and launching major products. @
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Actively Supporting Members Who Want to Take a New
Leap Forward

The Goal Is To Double Up- Laying the
Groundwork For a Leap Toward a
100-Year Future

ME =250 At ot 2@ S0 gUE HaX o= X126l L2 A
SHE Ci29 - 1004 OJ &6t
Tof0| 7|S DfRABHCY

Byeong-gwan Park
General Manager of Atomy China
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Although built-up fatigue from COVID-19 remains, the desire to take
a new leap forward is growing stronger in the wake of the pandemic.
Using this atmosphere as a stepping stone, we will strive to double our
members, double the number who move up in rank, and double our
sales. General Manager Byeong-gwan Park sees this as an important
year to gauge the future of Atomy China. Since opening in 2019, Atomy
has won the trust of people in China and is now considered a popular
luxury brand. However, this positive perception of Atomy failed to
lead directly to sales due to the calamity caused by COVID-19. As these
hindrances go away, the potential that has been accumulating will
translate to performance. Park expressed, "It is the duty of our branch
to make sure that process is carried out faster and more powerfully.
We will prepare for the next 5, 10, 100 years by holding in-person
seminars nationwide, fostering outstanding speakers, and expanding
and reinforcing business trainings. Byeong-gwan Park has summed up
growth of Atomy China in 2023 with these five phrases: ABS, launch of
new products, start of in-person seminars, visits to seminars in Korea,
and brand experience centers.

First of all, Atomy China will work to strengthen the Atomy Business
School (ABS), a select business education program that has been
implemented and proven to be quite effective not only in Korea, but
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Groundbreaking ceremony for China Brand Center

15,000 attendees at the China Success Academy
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also in a number of global branches. Park explains that this systematic
education program is "a great strategy that differentiates us from
other companies." He adds, "This year, we will establish an education
system unique to Atomy by synchronizing with headquarters in
Korea." Secondly, new products launched in Korea will be released
by the China branch as quickly as possible. In particular, we intend
to minimize the lag behind headquarters by launching small home
appliances simultaneously with Korea.

At the same time, we plan to inspire a spirit of challenge through
events such as visits to the headquarters in Korea and to Success
Academies. Furthermore, we are pushing to build an Atomy Brand
Center this year starting in Yantai City and expanding to Guangzhou
and Chengdu. The hope is that these centers will energize our
members through various promotions for Atomy's "boom up” such
as continuous implementation of policies to encourage registration of
new members and repeat purchases from existing members as well as
hosting major events to revitalize service centers. Byeong-gwan Park
says, "We will use China's reopening and the lifting of the pandemic
as a starting point for leaping forward and do our best to help Atomy
members around the world on their journey to success.”
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Canada, Mexico, Colombia, Brazil... Moving As One
Through Global Synchronization

Quantum Jump in 2023
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Hyun Su Lim
General Manager of Atomy USA
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"Atomy's Quantum Jump begins in the Americas this year," declares
General Manager of Atomy USA, Hyun Su Lim. Atomy USA is the
first overseas branch of Atomy and is among one of the branches
that exceeded 100 billion KRW in sales last year. This Atomy USA has
announced a quantum jump this year. Lim says, "You can think of the
pandemic period as a time of taking one step back in order to take two
steps forward. It is now the end-emic. We need to release the potential
that has been built up." First of all, as the United States is a place
where various cultures coexist, they will focus on securing customers
from different cultures. They plan to optimize educational content,
programs, and seminars to draw in more customers especially from
Hispanic backgrounds, and in so doing, Lim expects to reach more
than 400,000 members and 140 billion KRW in sales. He stated, "The
U.S. branch will build a dynamic relationship with members through
quick and smooth communication. By presenting more clearly the
vision and mission that work equally for members and the branch,
we will create a springboard for leaping that transcends dimensions.
The advantage of Atomy in the U.S. market is that it is known as a
"good company." Good quality, good price, good culture, and good
goals for customer success are all rolled into one company. The US. is
the birthplace of direct selling and the world's largest market where
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high-profile direct selling companies are settled and ready to thrive.
Ordinary competitiveness is not enough to tap into this market. In
response, Lim said, "Good quality and good price are foundational.
We must have something that other companies do not which is the
differentiated management goal of a good corporate culture and
customer success.” Good quality and price have been the driving
force behind the remarkable results in the U.S. market thus far,
and still remain the core values that will lead Atomy into the future.
Furthermore, Hyun Su Lim expressed his ambitions, saying, "We will
focus on delivering Atomy's unique value by matching pace with
headquarters and maximizing communication.” Now, Atomy USA
plans to target the Hispanic market and integrate North, Central,
and South America into one business area spanning Canada, Mexico,
Colombia, and Brazil. We will vitalize organizations near members'
residences, strengthen seminars tailored to centers and rank, and
resolve communication challenges due to geographical and time
constraints. Lim expressed, "The essence of the Atomy business is
continuous repetition of member trust and active response to Atomy
to create synergy. We will do our best to deliver Atomy's value of
customer success together with all employees of Atomy USA."
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Time Is On Our Side-
We Will Soar Higher and Further

Strategy focused on internal stability... each branch will become top-tier
in their market
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Hyun-woo Lee
Executive Director of Global Business
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According to Atomy's Executive Director of global busi-
ness, Hyun-woo Lee, "Atomy's global branches will
continue to rise to the top 10, top 5, and then to the top
3 in their own markets. Time is on our side." We have
been focused on pioneering new markets thus far, and
now we plan to concentrate on establishing our global
branches as industry leaders in their respective coun-
tries. According to WFDSA data, the top 3 with the larg-
est direct selling market are the U.S,, South Korea, and
then Germany. Among the top 10, Atomy has entered all
but Germany and France. With both of these countries
in the EU, if Atomy opens in Germany this year, it will
nearly have entered all top 10. We are shifting from
outward expansion to internal expansion. Executive
Director Lee said, "There are tremendous opportunities
waiting for our global branches. Some of them just do
not fully understand Atomy yet, so we must forge ahead
to make this happen. We can say this is now Atomy's
global strategy."

What are Atomy's strengths in the global markets? Lee
states that they are "Being Principled" and "Absolute
Quality Absolute Price." This has remained unchanged
for 13 years since 2010. It is also the identity of Atomy
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that will not change, cannot change, and must not
change in the future. Adding one more would be "Su-
per Synergy of United Heart." This means that all Ato-
mians around the world join efforts and move toward
success for all. Lee says, "Moving together toward
Global One Marketing has great potential. Atomy is
probably the only company where business members
are moving globally as one like this regardless of their
upline. This is the competitive edge that makes Atomy
stand out." In the words of Hyun-woo Lee, "Time is on
our side," and that begins here.

"We have no registration or renewal fees. Anyone can
start at any time without any pressure. And as time
goes on, Atomy's strengths become even stronger
with Super Synergy of United Heart. The advantages
of Atomy become more effective as globalization pro-
gresses. The size of the network that connects people
all around the world is beyond imagination. A market
size of 50 million people now becomes 8 billion. If all
the members join together as "everyone's downline for
all of us" rather than "my downline," it will become the
largest of all network marketing companies. Atomy is
a Global One Server which means everyone is valued

Cambodia Success Academy February 2023
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whether they come from an underdeveloped, devel-
oping, or developed country. Cambodian members
become sponsors of U.S. members, and Brazilian mem-
bers become partners with Korean members. It is no
longer just Korea anymore; it is global. There has been
a shift in the scale of thought which has now officially
begun.

Atomy's global expansion has attained remarkable
results thus far. Just one year after its founding, Atomy
opened in the United States in 2010 and has advanced
into 25 global branches as of March 2023. Now, these
international branches have started to reap results in
their respective markets, and four of them have even
surpassed 100 billion KRW in annual sales in 2021 in-
cluding the U.S, Taiwan, China, and Malaysia branch-
es. In addition, many global branches have made it to
the top 10 of direct selling companies in their country.
There are likely about ten branches who have made
the list with Atomy Taiwan, Malaysia, Cambodia, In-
donesia, and Russia being among them. The future di-
rection is to increase such branches and increase their
influence in the market.

Even the current global economic recession and in-
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Global Synchronization

flation are favorable conditions for Atomy. The fact that
international inflation is hurting consumers' pockets
is actually an advantage because Atomy can become a
viable side job. When salaries go down and prices go
up, consumers close their wallets and look to earn ad-
ditional income, which turns into an opportunity for
Atomy. "Atomy is the perfect opportunity for consumers
looking for a new source of income. Hence, a "quantum
jump" begins for Atomy members."

Hyun-woo Lee cited "Global Synchronization" as a way
to support members' quantum jump. He says, "We are
focusing on synchronizing and dispersing content
such as product experiences and business know-how
of our members more rapidly. This is how ACTS (Atomy
Collaboration Total System) is being activated. Consid-
ering that only about 10 years have passed since Atomy
entered the global market, brand awareness is decent,
but there are still many more people who do not know
about Atomy. This may not be a positive now, but as
time goes by, it will work in Atomy's favor because at
some point, a quantum jump will occur in some branch.
"Until then, it is important to keep promoting the Atomy
company. I believe this is the key to supporting not only
the consumers who are using the products, but also the
businesses of our members," explains Lee.

Anyone who knows what kind of company Atomy is
and has experienced the products has no reason to hes-
itate becoming a member or even starting the Atomy
business. So we need to focus on how actively we are
advocating Atomy's strengths and advantages moving
forward. Executive Director Hyun-woo Lee finally em-
phasizes, "If each regional office becomes top tier in their
market, doesn't that mean that the power of members
who know, understand, and trust Atomy is leading the
direct selling industry around the world?"@

Quantum Jump
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Global Synchronization!
2023 Mongsang Tour

Around the Globe Three Times to Meet Members- Leading the
Quantum Jump
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Last fall, Chairman Han-Gill Park traveled 40,000
kilometers to meet members in the Americas, Malaysia,
and Singapore. This year, he started in Indonesia, Thailand,
Cambodia to greet more Atomy members and plans to
travel to 17 global branches including Australia, the UK,
Brazil, China, and India to spread the vision. Here is an
infographic of his long journey of 120,000 km continued
from last year, which is enough distance to circle the earth
three times!
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Chairman Han-Gill Park?GlobalTour in Numbers
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Global Tour Gallery

Taiwan- Introduction of Chairman Han-Gill Park at Success Academy
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Schaule

USA- Meeting with employees of Atomy USA
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Mexico- Success Academy special lecture
HA|Z_ AN 207 HED| S Y

Singapore- Seminar with local leaders
7122 K| e[S MOt 7 [FARE

Thailand- Korean War Veterans Donation
Ceremony at Success Academy
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Indonesia- Company motto at Success Academy

QUE=LAOF MM 20 HH O] AFEH[E

Cambodia- Promotion Ceremony
at Success Academy
YEL|OF AN A0 HHD] S22

Indonesia- Success Academy special lecture
QUE=H|AJOF MM A0 IE[Djof M EEAe! £Z

Taiwan- Local member leaders conference
CHEk 34X 519 2|H ZHes)
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INTERVIEW @  Jae-Hak Jeong, editor

A 20-Year Network Marketing Veteran,
Fascinated by Atomy and Korea

"Look into Atomy for just 90 days!"
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Mexico Luis Joel
Sharon Rose Master

al A2 Luis Joel
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Sharon Rose Master Luis Joel is an Atomy business owner
in Mexico. He first started in February 2018 and became
Sharon Rose Master in November 2020. Joel had been
involved in other network marketing businesses but came
to know about Atomy through strong recommendations
by people around him. Afterwards, he stopped his other
business and started a new challenge at Atomy.

Saw the Potential in Atomy at First Glance
"Something exciting is happening! I think I'm going
to Korea. Do you want to go with me?" Luis Joel who
lives in Mexico received an elated phone call from
an acquaintance, Martha Cabrera. They had worked
together for a long time, but were not really close. Af-
ter running into each other by chance two months
earlier, they talked over coffee. Martha introduced
Atomy with a lot of passion, and Luis Joel became
curious.

Before Atomy, Luis Joel had been in the network
marketing business for over 20 years in Mexico. He
was financially stable, and therefore not interested
in trying anything new. However, after attending an
Atomy seminar, he saw the potential right away. He
thought, "Atomy products are everyday products that
we use all the time at home. I figured I could natu-
rally convert family spending into income without
doing anything special"
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INTERVIEW @ jae-Hakjeong editor

He believed that selling low-priced, high-quality
daily necessities set Atomy apart from other network
companies. He also liked the fact that it was not a
system where only a few elites can succeed, but a
company that has the ability to make anyone suc-
cessful. The day after the seminar, Luis Joel jumped
into the Atomy business.

Become a Soldier of the Atomy Success System
After visiting Korea, Luis Joel was fascinated by ev-
erything including Korean culture, food, and even
history. He was surprised at how Korea, even after
a war, could become one of the top 10 world econo-
mies and give rise to brands like Samsung, Kia, and
LG. Showing new beauty and skin care products
was a bit difficult at first, but it grew easier with the
help of team members. Joel was really good at rec-
ommending products and sharing his experiences
while talking about the products. People responded
well, thinking, "Wow, you explain it so easily. I think
I can do it, too!"

He was not trying to persuade them. He simply talk-
ed about how their future could change with Atomy
and gave them an opportunity to learn about the
products and business. Joel expressed, “If you have
faith and confidence, that is enough to lead others. I
want to impact the lives of many people. We believe
we have a great mission to improve the way many
people live and to change the present.” Sharon Rose
Master Luis Joel describes himself as a soldier of Ato-
my's Success System. Like a disciplined soldier, he
believes that as long as he follows the Atomy system
well, he can surely win the "war" in business.

90-Day Challenge

Joel tells people to invest in Atomy for 90 days be-
cause he knows that if they look into it extensively
and share it with others intently for 90 days, they
will see results. He is delivering the strong message
that anyone can start the business and anyone can
succeed because he himself succeeded in this way:.
Through the business, he has found the meaning of
life and new goals, and is enjoying Atomy to the full-
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est. "The most popular Atomy product in Mexico is
HemoHIM. Atomy Absolute is also getting a positive
response by improving people's skin, and Atomy
toothpaste and toothbrushes are selling well, too."
Mexico is surrounded by huge markets in North and
South America. The U.S., where multi-level market-
ing first started, is already a fierce market where
many MLM companies are competing, but there is
much potential in informing others of the benefits
of Atomy and changing the existing method rapidly
to digital purchases. Sharon Rose Master Luis Joel
had some ups and downs for the past two years due
to the COVID-19 pandemic, but he expects 2023 to be
a time of new growth by regaining what he wasn't
able to do before. He says, "Brazil does not have
many multi-level marketing companies, and the
people are kind, so I think it's possible to penetrate
the market quickly. We expect to achieve results in a
short period of time." ©
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15,000 members from all over China attended the Su
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Atomy China Spreads Its Wings

Bursting with energy of success and quantum jump as 15,000
members gather for start of Brand Center construction

OHE{O| S=, H|&2| Z7HE Ex|C}

HeHCHIE] 2k, 12F 5701 33 R8st MMA & #E F= ofl|X] 715

Cherish the Spirit
Create the Vision
Follow the Faltha

On May 25, Atomy China Success Academy took place at the Bajiaowan International Exhibition Center in Yantai City,
Shandong Province. Approximately 15,000 members from all over China were in attendance along with Atomy Chairman
Han-Gill Park. At the event, Park explained, "Atomy started with the catchphrase 'Absolute Quality Absolute Price' which can
beat out discount stores, online malls, department stores, and home shopping networks." He also emphasized, "The key to
the Atomy business is not pulling people in by force, but searching for people who have no choice but to do the business

and who want to do it."
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COVER STORY ‘oung-Min Lee, editor

Chairman Han-Gill Park's congratulatory speech
SAShe ek B

A journey three times around the earth

Needless to say, Atomy has been a globally-minded
company since its inception. Chairman Han-Gill Park
founded Atomy with dreams that it would become "a
distribution company whose global sales would be ten
times higher than its domestic sales in Korea." The fact
that Atomy entered the U.S. market, home of direct sell-
ing, in 2010 one year after its founding, even before the
company became established domestically, truly shows
just how strong Chairman Park's commitment was to
create a global distribution company. And Atomy China's
Success Academy, which finally came to fruition after a
10-year long journey, was a spectacular scene of Global
Atomy and the pinnacle of the great vision engraved in
the hearts of 15 million members around the world.
Based on the 2022 consolidated audit report, Atomy's
global sales reached 1.977 trillion KRW. It has grown by
more than 20 times compared to when sales were under
100 billion in 2010. Atomy has gone from entering one
country, the Unites States, in 2010 to opening in 25 re-
gions after the grand opening of Uzbekistan last April.
Sales overseas surpassed domestic sales since 2011, mak-
ing Atomy a true global distribution company with its
expansion rising like a storm. Even the three-year pan-
demic could not dampen the momentum of growth. The
ACTS Project, which launched last year, and the "Global
Synchronization, Quantum Jump" wave, which started
this year, are guides of action that show the determina-
tion of Atomians fo achieve another quantum jump.

Brand Center Opening Ceremony
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Drummer Lino Park's opening performance
Ef 2l Bfe| omd 2%

Chairman Han-Gill Park shouldered the aspirations of
Atomians by embarking on a global tour at the end of last
year. He traveled through Southeast Asia, then the Amer-
icas, Central Asia, Japan, and China on a tight schedule.
And with Oceania and Europe in the plans for the second
half of this year, the long journey distancing three times
around the earth is filled with the eagerness of Atomians
to achieve their dreams. Chairman Park said, "Atomy's
goal is always the success of its members," and, "the driv-
ing force behind Atomy's growth is the resolute goal to
accomplish this."

Atomy's growth and expansion is still ongoing. The key
strategy from the beginning until now and into the fu-
ture has been Absolute Quality Absolute Price. Atomy
dreams of sitting at the top of the distribution market as a
leader in the global direct selling market and the world's
first to compete against leading discount markets. Atomy
strives to not only rewrite the history of direct selling, but
also the history of distribution. The 20-fold growth in 10
years did not just happen by chance. It can be attributed
to the fact that Atomy has been enthusiastically working
hard while overcoming many hardships with the sole
goal of the success of its members.

Another step, groundbreaking ceremony for Brand
Center in China

A new chapter in the history of Global Atomy was writ-
ten on May 24 as the groundbreaking ceremony for the
Atomy China Brand Center (R&D Center) took place at the

Site of Success Academy
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COVERSTORY Voung-MinLee,editor

Yantai Korea-China Industrial Complex in Yantai City,
Shandong Province. Scheduled to be completed by the
first half of 2025, its official name is "Atomy Industrial
Park (Phase 1)," and it has a construction area of 22,903m?
with a building area of 12,000m? for the brand center
and 3000m? for a smart farm, cafeteria, etc. Present at the
ceremony were Chairman Han-Gill Park and Atomy Chi-
na General Manager Byeong-gwan Park along with Yan-
tai City Vice Mayor Han Yaodong, Yantai High-Tech Dis-
trict Department Secretary Gong Quan, Chinese Consul
of Qingdao Hee-byeong Park, and Director of the Qingdao
office of the Korea Trade-Investment Promotion Agency
Byung Soo Kang. In addition, three Imperial Masters,
including Seung Taek Lim, Doug Woo Lee, Yong Ok Park,
and about 150 small business members were also there,
demonstrating the deep interest of Atomy members in
the Brand Center.

Department Secretary of the High-Tech Zone, Gong Quan,
stated in his greeting remarks, "Yantai City and Shan-
dong Province are very excited about the Atomy Brand
Center which is the first foreign-invested R&D center in
the high-tech district. With today's groundbreaking cer-
emony, I hope that the construction of the Atomy Indus-
trial Complex goes smoothly." Consul Hee-byeong Park
of Qingdao added, “It is an honor to be with Atomy at the
site where Atomy’s vision for entering China is becoming
a reality and expanding. Atomy is a company that sets
an example for successful entry into China, with exports
here exceeding $100 million even during the pandemic.”

View of Atomy Brand Center in China
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Chairman Park greeting Yantai Vice Mayor, Han Yaodong
SHOFR E HIEO|A| AT} QIAGH= BeHd BIF

Director Byung Soo Kang of the Trade-Investment Agen-
cy also stated, "Atomy's advancement into China is a good
example of a win-win strategy through joint entry with
partner companies. I hope that Atomy grows into the
most promising company in China." The construction of
the Brand Center in China is quite significant because it
is the first of its kind for Global Atomy and a key facility
that will identify the needs of consumers in China with
research and development of products that will lead the
trend in the Chinese market. It will also serve as a base
camp that not only represents small business members
in China, but also promotes and spreads Atomy's consum-
er-centered distribution throughout the country. In other
words, it is the center of glocalization for Chinese branch
and a new driving force that will lead the growth of glob-
al Atomy. Chairman Han-Gill Park declared, "The Brand
Center is a complex experience space where people can
fully experience Atomy's products, culture, and brand. It
will become a famous place that will attract many Ato-
my members not only from China, but from all over the
world."

Success Academy, showing China's potential

Atomy China's Success Academy held at the Bajiaowan
International Exhibition Center in Yantai was a reminder
of just how enormous China is. Even at a glance, the mas-
sive crowd resembling a sea of people in a huge building
gave a glimpse of Atomy's future. The large venue was
packed with 15,000 small business members from all

Many members from all over China visiting site
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Chinese Atomy members' group photo at Success Academy
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COVERSTORY Voung-MinLee,editor

Site of Success Academy
MM AOR7IED|

across China as the Success Academy opened with Lino
Park's spectacular drumming performance. The intense
beat that seemed to knock on the heart was like the heart-
beat of Atomians on the verge of success. Following Lino's
opening show, the leaders of China were introduced on
stage. Soon after, when Chairman Han-Gill Park made his
appearance, 10,000 cell phones instantly rose above the
heads of participants as everyone tried to take his photo.
The hall exploded with thunderous cheers as he took the
stage raising both hands in response to the enthusiasm of
the crowd.

The company song came next, then an introduction of
management followed by welcome speeches of the lead-
ers in China and Imperial Master Yong Ok Park. Crown
Master Fan Wen Kui who chose Atomy for its stability
and business vision shared, "T am so grateful for meeting
Atomy. The vision of success is to hold on to your earnest
dream." Crown Master Jin Xiang Hua added, "I started
Atomy because I wanted to support my two sons so they
could do what they wanted to do. If there's someone you
love, you must succeed. Atomy changed the fate of our
family" Then Imperial Master Yong Ok Park expressed,
"T would like to congratulate all of you here in advance
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on your successes. Atomy is a company that will be sus-
tained for over 100 years, so I hope that you can realize
all of your dreams." The Success Academy continued with
a Life Scenario presentation and promotion ceremony. To
conclude, Chairman Han-Gill Park presented a lecture on
Atomy's vision. Atomy is a startup platform that provides
all management systems from product development to
inventory management, accounting management, and
data processing management. Members simply have to
use the products, find people who want to do the Atomy
business, and guide them. China is the most populous
country in the world and is advanced in e-commerce.
The Atomy Personal Platform is a valuable tool for success
that cannot be topped. Chairman Park ended his lecture
by saying, "All members of Atomy are e-commerce own-
ers. I hope that all of you will become successful together
with Atomy, a 100-year company with a goal of 100 tril-
lion in sales.”

Atomy China surpassed 1 trillion in cumulative
sales within 30 months of opening

Atomy China officially started operations in July 2020.
After three years, cumulative sales reached 1.71 trillion
KRW together with Atomy Taiwan which opened in
2014. With Taiwan at 1.47 trillion won, the two branches
totaled over a trillion won, but the speed of achievement
is incomparable, which is a testament to the size of the
Chinese market. Atomy China aims to reach 550 billion
KRW in sales and 2.5 million members this year. Man-
ager Byeong-gwan Park said, "In the long term, our goal
is to become the company with the highest sales in the
Chinese industry," and that "the brand center will play
a big role." China is the world's largest market acknowl-
edged by other countries, and competition is as fierce
as the market is large. Most of the world's leading direct
selling companies operate in China along with many oth-
er domestic companies. Even so, the growth potential is
considered to be at the highest level.

Atomy is successfully targeting this kind of market as-
serting Absolute Quality Absolute Price with the belief
that "if you sell good products at a low price, it will work
anywhere in the world." Atomy China currently sells
over 160 products and has established 10 Atomy offices
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Growing Into Chinese
Consumers' Most Trusted Brand

52 AR}V LIl
SaC 2 At 3
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Byeong-gwan Park

General Manager of
Atomy China
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"The plan is to build a complex functional space to promote
understanding of Atomy's history, core values, and culture; an
exhibition area to showcase key products and others by category;
a consultation area for testing out products; a lecture hall for
health and beauty training; a hall of fame; a seminar hall; and an
R&D center." This is General Manager Byeong-gwan Park's idea
for the blueprint for China's Brand Center. The existing office
building consists of areas focused on administrative functions,
a simple introduction of the company, and different seminars.
Therefore, it was lacking in the area of business members
being able to come visit and directly experience the products,
culture, and brand of Atomy. The Brand Center is expected to
be a great asset in opening the way for full-fledged growth as
the pandemic comes to an end. Just like the saying "seeing is
believing," the center will be a space where one can directly see
and hear about Atomy's products, culture, and brand through
a multifaceted experience. The pandemic has put a strain on
economic conditions, and as a result, some companies have
suffered plummeting sales or have been forced out of business.
However, Atomy China has achieved remarkable results despite
adversity and is becoming a brand loved by consumers in China.
Even though we are doing well now, we will leap further ahead
by investing in this opportunity like the phrase "giddy-up" to
make a galloping horse go even faster.

Park organized Atomy China's vision into four parts. First is
making Atomy the most trusted brand by Chinese consumers.

To this end, he plans to build up consumers step by step rather
than focus on rapid development. Second is having a principle-
centered, honest management. Third is becoming a company
where a culture of sharing is rooted. And fourth is becoming a
company that serves as a stage for members' dreams to come
true. Manager Park knew this vision would become evident
with Chairman Han-Gill Park's visit to China. Byeong-gwan Park
stated, "The chairman's visit to China will play a big role in giving
members here strong faith in the vision. It will give everyone a
chance to understand the chairman's thoughts and philosophy
on Atomy's products, culture, and business vision through
communication with key leaders."

Partnership with Shandong Province, especially Yantai City, is
also a strong reinforcement for Atomy China. After establishing
a branch in Yantai and with the construction of the Atomy
Industrial Complex to establish a supply chain for product
distribution, Atomy has become an exemplary e-commerce
platform that fosters development in Yantai. In addition, we
intend to continue our partnership with the Shandong and Yantai
governments in expanding the domestic market and overseas
exports by developing local products in China in the future. Park
is looking forward to support in business know-how, new training
programs, and content from headquarters in Korea, stating,
"New training programs such as ABI and GSMC are very helpful.
We are hoping for more active support in localizing systems and
content for China."
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Yantai China-Korea Industrial Park
GEFO|A| 8 MATX]

across the country to cover the large territory with a total
of about 100 employees. It is drawing nearer to Chinese
consumers as a "good company" benefiting from its col-
laborative cohesiveness with Yantai City. Atomy China,
which is the only "regional headquarters of a multina-
tional company" in Yantai, was selected as an e-com-
merce-focused company by the Shandong Department
of Commerce. Atomy has established itself as a major
company in Shandong, ranking first in cross-border
trading, and accounting for 95% of Yantai City's e-com-
merce sector. In addition, it is known for its excellence in
product quality with a high-quality brand development
certification by Shandong Province and is recognized
as a consumer-preferred product brand and global elec-
tronic trading company consumer satisfaction brand.
In particular, the construction of the Brand Center and
Atomy Industrial Complex is underway with the active
cooperation of Yantai City with tax breaks and preferen-
tial land purchases. As a result, seven Atomy partnering
companies have been established in China so far, four of
which are in mass production already including Kolmar
BNH, Deotech, Yantai Aishuxin factory, and Ecomass. A
representative from the China branch said, "Through
the chairman's visit to China, we will be able to share
the future vision of Atomy with nearly 2 million Chinese
members. Atomy China will cooperate fully with other
branches around the world with a mindset of "global
synchronization” and "quantum jump.’ ©
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Atomy, the Best Resource and
Network for Starting a Business
Proven by Countless Success Stories
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Zhang Xin (Phoebe) 3k

Manager of Beijing Branch, @
Atomy China
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There are 10 branch offices within Atomy China which aids in
responding effectively to the vast area and diverse cultures
of each region. They are located in Hunan, Shandong,
Shanghai, Henan, Sichuan, Fujian, Beijing, Guangdong, Jilin,
and Chongging. Among these, we had an interview with the
manager of the Beijing branch, Zhang Xin, or Phoebe. She
said, "Atomy is the best resource and network for starting a
business," adding, "Numerous success stories show that Atomy
is a valid path to starting a business.”

Q. What do branch offices mainly do?

A. They do various jobs to support the success of its members
such as consulting and communicating with business operators
in the area, hosting Success Academies, and holding regular
trainings at the center.

Q. How big is the Beijing branch office?

A. The Beijing branch oversees six provinces: Beijing, Tianjin,
Hebei, Shanxi, Ningxia Autonomous Region, and Inner
Mongolia Autonomous Region with a total population of 180
million. We have 91 centers, 86 company-certified instructors,
1.41 million members, 30,000 dealers, and at least 4,226 Sales
Masters.

Q. What is the most popular product at the Beijing branch?
A. HemoHIM and Noni Juice are the most popular.
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Q. What has been the impact of COVID?

A. The effects have actually been positive. Consumer interest in
health has gone up which means sales of related products
have also increased.

Q. Chairman Han-Gill Park visited as part of the ACTS
project. Do you think it will help growth?

A. Chairman Han-Gill Park's visit to China gave business
operators a confidence boost. Through the Success Academy,
which was attended by 15,000 people in person, members
showed their determination to root their Atomy business in
China and expand the Chinese market. Chairman Park's visit
was a great encouragement to them.

Q. How do you plan to grow the Beijing branch in the
future?

A. Currently, the Beijing branch is energizing its members
through the One-Day Seminar. We plan to hold 32 seminars
by June. We have also expanded to include second- and third-
tier cities starting in January for members who live there and
aim to reach 11 such cities by the end of June.

Q. What do you want to say to Atomy members?

A. Atomy really thinks about how they can sell good products at
a cheaper price and about how they can grow together with
their partners. That is why Atomy excels. To start a business,
you need to borrow various resources and connections, but
the Atomy platform provides the best foundation. Numerous
success stories tell us that Atomy is a very effective way to
start a business.
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Atomy, Leaping Into a 100-Year
Company in China

A Good and Honest Person, In Line With
Atomy's Values
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"Atomy is like a company that appeared just for me. This is
the first time I've done something so easy and enjoyable."
These are the words of Star Master Jiling. Her first impression
of Atomy was dynamic and welcoming. Even though it was

©
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new, it felt so familiar like an old friend she had known for 10
years. She was introduced to Atomy by her younger sister,
but at the start, she paid no attention because she was living
quite well on her husband's income. "I tried it a few times
out of curiosity, and it was fun. It's a company where kind
and honest people succeed, and that philosophy was perfect
for me." At first, she thought it was just like any other multi-
level company, but the Absolute CellActive Skincare is what
changed her mind. Star Master Jiling was used to high-end
products, but used Absolute as a trial. "It was different. Very
different." She was astounded by the good price, and more
so by the good quality, and it turned out to be an even better
company. "It is a company for average homemakers. You can
succeed even if you lack ability, so it's just foolish if you don't
like it or if you don't start."

Star Master Jiling's faith in Atomy has become as solid as a rock
through the pandemic. According to her, many direct selling
companies could not survive the impact of the pandemic and
have disappeared into history. But Atomy shows potential for
sustainable growth beyond just doing well. "Others have all
left, but Atomy has not failed. There are many jobless people
in society, but Atomy has a high employment rate." When
asked what she liked about Atomy, Jiling responded with such
excitement that the translator had to ask her to repeat herself
multiple times. Basically, she said that the products were so
great, but the prices were also too good. She shared that the
most sought-after product by consumers is Atomy's Organic
Fermented Noni Concentrate, and the price is one third that
of other famous brands. "Atomy's Noni Juice is very affordable
compared to other companies, so it's very easy to recommend
to others, and it leads to sales." She also emphasized, "Atomy's
noni is fermented, so it's good to drink and healthy for your
body. It's a product that has it all: a good price, nutrition, and
taste."

Star Master Jiling admitted that she changed after meeting
Atomy— she realized the joy of sharing. After starting Atomy,
Jiling added something to her bucket list: opening a nursing
home. "I was never really interested in social contribution
before, but I participated in some volunteer activities through
Atomy, and then one day, I began to resonate with Atomy and
start sharing without even realizing it." Star Master Jiling now
enjoys the Atomy business outside of just financial success.
She cites Atomy's greatest strength as being good and honest.
She says, "Atomy will become a 100-year company in China. All
you have to do is share it without even sugar-coating it. That's
what's great about being a good and honest company."
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Domestic Production in China Starts in May
Better Materials and Quality, but Same Price

The process of large pulp being mixed with polymer compounds
and then cut into fixed sizes to make sanitary pads was so different
watching in person than on TV. I was in awe like a little child as I
looked around the newly built factory of Yantai Aishuxin, a joint
venture between Atomy and Korea Organic Farming. Unlike the image
that comes to mind when you think about a new factory, everything
was clean and organized, and above all, not very loud. This is where
I felt, "Ah! The Atomy pads of Absolute Quality Absolute Price are
made here!" In 2022, Korea Organic Farming partnered with Atomy
to expand its factory in Yantai and equip the 50,000m? facility located
on the third floor. Since mid-May of this year, it started manufacturing
products for domestic consumption in China as well as for exporting.
They are currently in the process of issuing export licenses after
which they plan to deliver to Southeast Asia as well as Korea. Yantai
factory has been collaborating with Atomy in all areas from product
development to completion of facilities.

A representative from Yantai Aishuxin stated, "As we observed Atomy's
growth process and corporate culture, we identified with the future
vision. In order to actualize Atomy's Absolute Quality Absolute Price, we
are building a collaborative relationship through continuous product
development and quality improvement." Aishuxin is developing products
using Texas organic cotton from the U.S., which is considered to be the
best among cottons, and biomass film extracted from sugarcane while
keeping the environment in mind. Even though the products are of
superior quality made with better raw materials than existing products,
the price remains the same, and Atomy's Absolute Quality Absolute
Price is actively achieved. The representative also said, "The products
are developed based on quality and consumer satisfaction from the
development stage," adding, "We will uphold the value of popular
luxury goods with thorough quality control throughout each step of the
process."

Chairman Park visiting the Yantai Aishuxin factory
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Yantai Aishuxin factory exterior
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High Expectations for Growth Potential of
Chinese Market

Over 51 million sold in 2022...
Going from the 1-second toothbrush to the 0.5 toothbrush
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When it comes to Atomy partnerships, Deotech cannot be left out.
Perhaps this is because it is the company that produces the luxury "Atomy
toothbrush" well-known by all. T had a chance to meet with CEO of Deotech,
Eung Wan Kim, who has grown alongside Atomy and is now entering China
together. CEO Kim said, "Last year's toothbrush sales were 51 million units,
and we are currently responding to the Chinese market with a production
capacity of about 400,000 units per month."
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Q. You are now a global toothbrush maker. How do you feel about
entering China?

A. China is one of the fastest-growing oral care markets, accounting for
more than 15% of the global market in 2021. In order to target that
market, we worked with Atomy to establish Atomy Deotech in China.
We started selling our products in September 2020, and now that the
business environment is going back to normal after COVID, we are
expecting very high growth potential.

Q. How do you plan to target the Chinese market?

A. Atomy toothbrushes are produced using advanced technology and
equipment and strict quality control, so I think they will definitely be
successful in the Chinese market because they are very competitive in
quality and price. Plus, we plan to target the market by expanding our
product to include electric toothbrushes starting in June 2023.

Q. How many are being sold?

A. Combined with our factory in Korea, our annual sales volume was 51
million units in 2022, and cumulative sales until now have exceeded 300
million units.

Q. Do you have plans to advance into other global markets?

A. Atomy toothbrushes are already being used by consumers in more than
26 countries around the world. We are not yet satisfied with this and will
continue to target the global oral care market with Atomy. Toothbrushes
have many advantages for local production because of their low price,
so we are certainly considering entering other markets by establishing
local factories overseas.

©

Eung Wan Kim
CEO of Deotech Korea
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Deotech production facility in China
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ACTS, the Focal Point for All Atomians

A project where members join hands to make a quantum jump toward success
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As of June 2023, more than 15 million members from 26 countries around the world, including Atomy Korea and 25 global
branches, are actively engaged in the Atomy business. Since entering the global market starting in the U.S. in 2010 to 12
years later in 2022, global Atomy has continued to grow and become a company with sales of 2 trillion KRW. However, this
is not enough. Atomy is preparing to reach a new height with a quantum jump for the success of even more members.
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Atomy Collaboration Total System

Since its founding, Atomy's rapid growth can be at-
tributed to three things: Absolute Quality Absolute
Price, Goodness and Honesty Is the Best Strategy, and
Super Synergy of United Heart. It has been running at
high speed with "Absolute Quality Absolute Price" as the
engine, "Goodness and Honesty Is the Best Strategy" as
the steering wheel, and "Super Synergy of United Heart"
as the wheels. Then, when it unexpectedly ran into the
pandemic on the unpaved road called COVID-19, Atomy
activated the afterburners. ACTS project manager said,
"ACTS is a project that lays the groundwork for Global
Synchronization (£&#[[5) and Quantum Jump (EF1#
#%). The purpose is for local business operators to get on
the same page through communication regarding the
Atomy business to foster growth.

The ACTS project is largely divided into two parts. The
first is INBOUND ACTS which consists of three catego-
ries: Global Leader Education, Global Skills Workshop,
and Leader and Member Invitation Program. These are
carried out through next-generation leadership training
for employees, meetings with Chairman Han-Gill Park,
leadership conferences, and tour programs. The second

Atomy Collaboration Total System
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Imperial Master Doug Woo Lee speaking at Success Academy in Brazil
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Global video workshop to share expertise on Atomy's broadcasting system
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is OUTBOUND ACTS which focuses on business revital-
ization through on-site education according to profes-
sional skills. The project aims to boom up Atomy's busi-
ness through visits by global leaders to other regions
and improve the overall quality of the Success System.
In the event that the most influential leaders of a branch
along with employees of headquarters and experts in
seminars, video, and training from global branches are
not available, the branch employees and global busi-
ness leaders can carry out the entire schedule together
including employee meetings, meetings with key local
leaders, downline (center) meetings, Success Academies,
and even bible seminars.

All Employees As One

Employees across all regional offices are also becoming
one with headquarters in Korea along with the ACTS
program. The C-level trainings and manager trainings
which have been conducted at headquarters will be in-
tegrated under the name "Global Leadership Program."
In addition, a specialized system called "Global Skills
Workshop" will be implemented for training on videos,
accounting, logistics, marketing, etc. Currently, head-
quarters and some leading branches plan to conduct the
event twice a year, but the intent is to actively respond
to the opinions of each group of experts.

Tae-won Kim, CBO of Atomy headquarters sharing know-how with
employees abroad
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Tae-won Kim, chief broadcasting officer at headquar-
ters, conducted a skills workshop for employees at Ato-
my Uzbekistan that just opened recently. One employee
who participated in the workshop shared, "Through
the skills workshop, I once again experienced the true
Atomy, a global distribution company." Also, General
Manager of Atomy Uzbekistan, Sung-young Yoon, stat-
ed, "After the training from Director Tae-won Kim, the
employees themselves felt more proud of their duties
and became more member-focused. According to the
ACTS project team, “We will make sure that the skills
workshop takes place not only at the headquarters, but
also at other Atomy locations that have internalized the
Atomy DNA and are leading the field by skill."

Super Synergy of United Heart Version 2.0

In short, the ACTS Project is version 2.0 of Super Synergy
of United Heart. Kyung Hwan Lee, ACTS project man-
ager, says, "The ACTS Project is another name for Super
Synergy of United Heart," emphasizing, "ACTS is Atomy's
culture itself that has been ongoing from the past, pres-
ent, and into the future." The essence is the same, but on
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Imperial Master Jeong-soo Park at Success Academy in the Philippines
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Global logistics team workshop with logistics managers from each branch in March 2023
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a much larger scale. If Super Synergy of United Heart
has been spread from Korea to the world, the ACTS Proj-
ect is collaborative cohesiveness from around the world
throughout the world. Since the beginning of last year,
even before this "sky road" was opened, several leaders
have been inviting their global partners to visit Korea
and have also been traveling themselves to attend local
seminars abroad. At the same time, many Atomians
from around the world began visiting the headquarters
in Korea where Atomy was born. "In fact, ACTS was
already happening before we started planning,” says
Manager Lee. "We're just laying the groundwork to
make things easier and smoother for Atomians."

A Thumbs-Up Response

Now, after more than half a year since the start of the
ACTS Project, the response of Atomians from all over
the world can be summed up in one word, "wonder-
ful" "My vision of expanding my business and opening
a center in Poland has become a reality in just two
months thanks to the ACTS project,” said Sylwia, an Ato-
my member from the EU. Inna M'rad from Atomy Ger-
many explained, "ACTS is a very powerful project that
contains important information and know-how about
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the Atomy business," adding, "It gives me strength and
energy and helps me create a vision of how the business
should work." The three-year pandemic has shaken the
foundations of network marketing. While online did
a great job of replacing everything in-person that had
been frozen, members and consumers still missed the
warmth of face-to-face. As one member said, "We now
have tools like Zoom and Metaverse that allow us to
reach more members, but it is still 2% lacking compared
to the feeling of connecting in person. Seeing with your
own eyes, listening to someone's voice directly, and
giving someone a real high five is the glue that binds us
members together" The ACTS Project is designed to fill
that 2% gap and get Atomy back on track. In fact, Sales
Master Andrea Hubner from Brazil said, "It has become
clear through ACTS why Atomy is the best among the
many direct selling companies,” adding, "I hope that
more leaders would come and share Atomy's vision."
Project Manager Kyung Hwan Lee is convinced that the
"ACTS Project will go beyond branches and countries
and become a project that creates sustainable growth
energy through the sharing of know-how among all
entities from branch to branch, employee to employee,
and member to member.” @
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Imperial Masters' Lectures Are
Another Driving Force Behind the
Atomy Business
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"I am so grateful for the ACTS activities, especially the lectures of
Imperial Masters which have been a strong motivation for me
to continue the Atomy business." Alina Petreanu is a Portuguese
member participating in the ACTS program. Although Atomy has
not opened in Portugal yet, she is an EU member who joined
through Atomy Germany. It takes a lot of conviction, passion,
and courage to start something without any preparation simply
by thinking to yourself, "I can do it." Alina found that courage
through the ACTS Project. "I know how hard it is to start a business
with no capital and no skills," she said, "But the know-how,
journey, and business experiences of successful people who have
shared so freely became by own capital and skills."

Alina, who is doing business primarily through Zoom meetings,
plans to increase the number of meetings as a result of the ACTS
Project after realizing the urgency of bringing Atomy to a wider
audience. She has come to believe that the world would be a
better place if Atomy became a part of everyone's lives. "Atomy is
helping me to be confident in my success. With the right company
and the right people, I will grow in the right way. I will work harder
to bring Atomy to more people."

©

Alina Petreanu
Member from Portugal
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ACTS, Atomy's Academia to Pass
On Its Vision and Know-How
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"The vision and know-how of the Atomy business was brought
to life, and it really helped the members. Thank you so much,"
said Sales Master Claudionir from Atomy Brazil who has been in
the business for just over a year. "I was just getting to know the
products and the company, and then ACTS came along, and I
couldn't have asked for anything better than to have top leaders
from Korea come to Brazil and teach us their business know-how
and what Atomy is all about." He especially remembers Imperial

©

Claudionir de Souza
Sales Master
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Master Doug Woo Lee's candid and eventful MLM story. "I realized
why Atomy is different and what makes it different."

Sales Master Claudionir's favorite is "three generations of
inheritance. "If I work hard, my children's children can live a
balanced life. Doesn't it make you smile just thinking about it?"
Another thing he cannot leave out is social contribution. Where
Atomy differs from other companies is the meaning of success.
At Atomy, it's not just about making a good living for yourself, but
about being a successful "leader" who makes a positive impact
on your partners and neighbors. "If there is a leader in Brazil, he
or she will help Atomy members in other countries through the
ACTS Project. ACTS is a 'one for all, all for one' project, which is the
essence of Atomy's culture."
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Everything We Do Is For the
Success of Our Members
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"Atomy's pride in broadcasting and video needs to be instilled in
our new employees, and the best way to do that is to have them
experience it firsthand with those who've been through every kind
of battle," says Tae-won Kim, chief officer of Atomy's broadcasting
team. It is no exaggeration to say that Atomy has been one of the
best in the industry when it comes to broadcasting and video since
its inception. We have overcome the lack of equipment and know-
how with sheer determination and an attitude of "we can do it."
"There are places where the pandemic has dulled Atomy's colors,
and now our employees in Korea are going to go out and teach
others how to video the seminars and do the broadcasts in order
to standardize the system." When it comes to broadcasting and
video, there's a lot to be learned from hands-on experience. It's
hard to learn how to deal with various unexpected situations and
how to operate the system efficiently at any given moment in any
given situation. This is what Tae-won Kim hopes to work on. He
wants the colors of Atomy's broadcasting team to be applied to all
video teams abroad, not for the sake of uniformity, but because
Atomy is a company with a Chutzpah mindset. It's all about the
state of mind you have when you are broadcasting and making
videos. "We cannot lose sight of the question of how to make our
members happy. Everything we do, every video we create, every
broadcast we do, has to contribute to their success."

©

Tae-won Kim
Atomy Chief Broadcasting Officer (CBO)
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Atomy Releases Audit Report
13 Years of Consecutive Growth

Standing out as a company that benefits society with its stable and
profitable management
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ATOMY

13 Years of
Consecutive
Growth

1314 o1& &

4Kt
— -1 00

In April, Atomy's audit report and consolidated financial statements were released. According to the report, Atomy's sales
were 1.44 trillion KRW in 2022 with an operating profit of 135.3 billion KRW and sponsorship payments of 362.9 billion KRW
under the sales allowance account. In addition, consolidated sales, which include sales from all global branches, reached
1.99 trillion KRW with an operating profit of 142.1 billion KRW. With this, Atomy boasts its 13th consecutive year of growth

since its founding.
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Excellent Stability

In general, a variety of indicators are used to examine a
company's management conditions. Every year, the Bank
of Korea releases the "Corporate Management Analysis
Report" which analyzes the management of a company
in terms of growth, profitability, and stability. Growth is
measured by sales growth and total asset growth, profit-
ability is measured by operating profit margin and pre-
tax net profit margin, and stability is measured by debt
ratio and total borrowings. Looking at Bank of Korea's
2021 Corporate Management Analysis results, Atomy's
stability is reported to be "very good." In fact, according
to the 2022 audit report released in April, the debt ratio,
an indicator of stability, was only 26.9%, more than four
times lower than the average for all Korean companies.
Also, Atomy's total borrowings was zero, demonstrating
Chairman Han-Gill Park's commitment to no-debt man-
agement.

Meanwhile, other stability indicators such as current
ratio, quick ratio, and non-current assets also show Ato-
my's high level of stability. The current ratio is defined as
assets available for cash within one year divided by lia-
bilities payable within one year, and is an indicator of a
company's resistance to short-term external shocks. Ato-
my's current ratio on a consolidated basis is 332.6, more
than 26% higher than the domestic industry average of
262.8. It is also more than double the average current
ratio of 143.04 for all domestic industries in 2021 (Statis-
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Current ratio Korea industry average vs. Atomy
=L L) Y CiH| ofE{D| RSHIE

332.6%
143.04%
Industry average in Korea Atomy
S MA R OHE{D]

tics Korea Corporate Management Index). Non-current
assets, which indicates how much equity is invested in
assets that are not easily converted into cash, such as real
estate, machinery, and equipment, was 41.4, one-third
of the 2021 Statistics Korea index of 126.8. High non-cur-
rent assets indicates that a company has a lot of equity
tied up, which means it is more likely to be susceptible
to debt. Taken together, these indicators place Atomy in
the highest tier of all Korean companies, including large
conglomerates, in terms of stability.

Great Profitability

Profitability is also strong. According to the Bank of
Korea, the operating profit margin for all Korean com-
panies was 5.6%, and the net profit margin before taxes
was 6.5%. For wholesale and retail businesses like Ato-
my, the figures were 2.7% and 3.3%, respectively. In con-
trast, Atomy's operating profit margin and pre-tax profit
margin were 7.1% and 9.1%, which are 26.8% and 40.0%
higher than all other companies, including large enter-
prises. Compared to the wholesale and retail industry as

Debt ratio Korea industry average vs. Atomy
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a whole, Atomy's operating profit margin was 2.6 times
higher and the pre-tax profit margin was 2.8 times high-
er, both margins more than double the industry average
of 3.0%. On the growth front, sales growth was up 3.15%
on a consolidated basis compared to 2021, marking the
fifth consecutive year of growth since 2017, and assets
were up 2.8% year-over-year.

Activity also appears to be good. Total asset turnover
ratio, which indicates how efficiently a company is
utilizing its assets, was 2.25, and total capital turnover
ratio was 2.89. For comparison, the average total asset
turnover and total capital turnover for all industries in
Korea are 0.9 and 2.4, respectively. Inventory turnover
ratio, which indicates how well a company is utilizing
its inventory, is 23.89, indicating that inventory turns
into sales about twice a month on average. The accounts
receivable turnover ratio is 36.04 and the accounts pay-
able turnover ratio is 98.95. The accounts receivable
turnover ratio is a measure of how quickly accounts re-
ceivable are being turned into cash, with a higher ratio
indicating that accounts receivable are being collected
quickly, while the accounts payable turnover ratio is a
good indicator of how quickly accounts payable are be-
ing paid. Atomy analyzes that it takes an average of 10
days for sales to turn into cash, and accounts payable is
paid every 3.6 days. This is due to Atomy's payment sys-
tem, which promises cash payments within one week of
delivery.

Impressive Social Contribution

Atomy's social contribution program is one of the most
impressive among domestic distributors. According to
the consolidated audit report, Atomy's donations in 2022
exceeded 24.9 billion KRW. This amounts to 2.01% of net
sales and 16.64% of operating profit. Compared to the
three-year average of only 0.08% of sales for 41 retailers
among the top 500 companies in Korea, Atomy's amount
of donations is staggering. In addition, the cumulative
amount of consolidated donations from its establish-
ment to 2022 has reached 84.7 billion KRW, proving
that Atomy is not a profit-seeking company, but rather a
"sharing-oriented" company, as Chairman Han-Gill Park
said. ©®
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In the early days of Atomy, there was something I couldn't
fully accomplish. I had to take on the responsibilities of
both a CEO and a Leader. My responsibility as a leader was
to educate and train partner contractors, but due to my dual
role as a CEO, I could provide education but was unable to
complete the full training. Therefore, [ am now determined
to take the lead and fully carry out on-site training called
the "GO 100, Go and Meet a 100" campaign. Network mar-
keting is fundamentally marketing through networks of
people. The start of network marketing involves compiling
a list of 250 acquaintances and consistently and repeatedly
delivering information to them. Meeting people you are

ofEln] 237), A7} wlx) 23t Aol glach
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acquainted with is referred to as Warm Contact in network
marketing. Warm Contact forms the foundation of network
marketing, but there are occasions when these individuals
may not respond promptly. In such scenarios, we resort to
utilizing the partner's list to expand the business. However,
when even using the partner's list becomes challenging,
we have no choice but to approach unfamiliar individuals.
This practice is known as Cold Contact, and the “Go 100”
campaign focuses on training for Cold Contact. While this
training may be challenging at first, once you become
skilled at it, you will become a Master of Sales. The term
"Master" refers to someone who possesses comprehensive
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FOUNDER & CHAIRMAN'S MESSAGE

and authoritative knowledge in a specific field. A household
that enjoys wealth and prosperity for generations. When
relying solely on Warm Contact, you may feel despair if
you encounter slow responses from your acquaintances.
However, as you become proficient in Cold Contact, success
can be achieved with a 100% probability. For those expe-
riencing stagnant or slow organizational growth, I recom-
mend initiating Cold Contact, which is essentially what the
'Go 100" campaign is all about. To achieve rapid success, it's
essential to engage with three customer categories simul-
taneously: Warm Contact, Partner List Utilization, and Cold
Contact. Those encountered through Cold Contact with sig-
nificant potential are included in the prospective customer
list and consistently encouraged to use the products and ex-
plore business opportunities. When considering the impor-
tance of creating consumers versus creating contractors,
creating contractors takes precedence. People who can't
immediately start a business become consumers initially,
but it's important not to limit consumers to their consumer
role. Through collaborative efforts to compile a list of pro-
spective customers, you can nurture them into part-time
contractors, eventually transitioning them into full-time
contractors. Part-time contractors include anyone who pro-
vides you with a list. In other words, every consumer has
the potential to become a part-time contractor.

Engaging with three customer categories simultaneously
can become quite demanding, but it's only when it gets
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busy that you can truly say you're on the path to success.
There is a distinction between amateurs and professional
athletes. Amateurs may quit when faced with adversity,
but professionals, who rely on their work for a living, per-
sist even when confronted with challenges. Winners are
those who endure greater hardships. Perseverance and
consistency are essential for success. The key to creating
contractors is to “talk about big income.” Continuously
mention that your goal is a monthly income of $100,000. Go
around saying, “Atomy already has successful individuals
who have reached this milestone, and it's spreading like
wildfire” Words hold incredible power. Furthermore, our
products, known for their Absolute Quality and Absolute
Prices, serve as tools to instill trust in customers and pro-
vide confidence in business success.

On September 4th, through the first "Go 100" campaign
activity, we observed a 50% increase in member registra-
tions compared to our usual numbers. This momentum,
combined with our 2 billion dollars growth over the past
decade, will drive us toward the 10 billion dollars mile-
stone. When we attain annual sales of 10 billion dollars
and secure our position as the global leader in the direct
selling industry, the 100 billion dollars milestone will be
within sight. Leaders earning an annual income of over 1
million dollars will increase by 100 to 1,000 times. We are
living in an era of rapid change. Self-employed individuals
are facing challenges, and empty storefronts are becoming
more common in cities. People aspire to break free from
their current jobs, which seem to offer no prospects. Their
hesitation is solely due to the lack of a viable alternative.
Their hesitation is solely due to not having a proper under-
standing of Atomy.

et's rescue those who are contemplating their options in
this difficult era. Atomy represents the Ark of Hope. In an
age without solutions, Atomy not only provides retirement
plans but also offers substantial income for three genera-
tions, turning business into travel and travel into business!
"Go 100" is the key that leads to the Atomy Ark. In an era
where the wealth gap is widening, and the middle class is
disappearing, Atomy, which has been advocating for mass
capitalism, stands as the most practical future alternative.
I take the lead, and our employees stand alongside me. Go
and meet 100 people every day! Go 100! Go 100! Go 100!"®
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Chairman Han-Gill Park participating in Go 100 with members at Iksan Center
QAHMIE] SISt B HintZ m2MEof SES uisHE 31F

Going to Meet People,
Atomy's "Go 100" Underway

Meeting 320,000 people worldwide in a single day
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"Hello, I'm here to tell you about Atomy." This is what an Atomy employee, not a member,
said as he entered a store in a busy commercial area. Unfazed by the owner's puzzled looks,
he handed out pamphlets and product samples, saying, "We have a variety of products
of Absolute Quality and Absolute Price, so try them and order if you need anything." On
September 4, Atomy employees and members alike went out to promote Atomy at over 100
centers across Korea. This was the "Go 100" initiative. On this day, they made contact with over
320,000 potential members nationwide.
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The "Go 100" campaign stands for "Go 2P 22 AE Ui S Thuke 7
and Meet 100 People." It is an initiative P eb= onc) offgn] 3 Ya}t oA lo]
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and the business. In fact, on September
4, everyone from new employees to
Chairman Han-Gill Park himself were
assigned to work at different Atomy
training centers where they were

greeted enthusiastically by members. UM Eths ZNte 2 oju] o 8uk(FAk
Just the fact that employees from Ato- EiDol et 1=1d 9 512 1008& v
my headquarters would be willing to U Z71? A 9 slel= Ak o]
participate in the cold contact business H|ZUAL A2z dolt) A2E 78
together was a motivating force. But W 272 dojof e} S A Thop
why do we have to go meet 100 people? s A3} 27], BOFS 7hal Az Lhert

What are we going to do after meeting
them? The Atomy business is like pearl
hunting. If you want to find a pearl, you
have to open shells, and when you open
the shells, you will find pearls of var- A 4 9l ofEju] A= uER A

u 5
ious colors, sizes, and shapes. Among w2 AWAE 7hed 2 e slYo] o
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those, you will rarely find a pearl that is worthy of being
a gem. The more shells you open, the more high-quality
pearls you can find. Similarly, in the Atomy business,
among the many consumers, there will be a few who be-
come members, and among the many members, a few will
do the business. Those business owners will become my
partners in a three-legged race toward success. That is why
we go out to meet 100 people, 100 consumers. Since the
pandemic, a good portion of Atomy's business has adapted
to being online and digitalized, but the essence of network
marketing is still face-to-face marketing. The "Go 100" cam-
paign is for those who hardly had any real cold contacts
after the pandemic or those who haven't even thought of
cold contacting because they've been focused on selling to
acquaintances. At the same time, it also serves as a way for
employees to experience the real pain and hard work of
members firsthand.

There is only one goal. It is for members who desperately
want to succeed and for employees who desperately want
to support these members to open their hearts to each oth-
er. As part of the employee group, Chairman Han-Gill Park,
who is synonymous with leading by example, headed to
Atomy's first center in Iksan. Before he arrived, the mem-
bers who gathered at the Tksan Center were filled with
anticipation. One member predicted, "The chairman will
be able to recruit about 10 people today," while another
member said, "When I see the chairman today, I will have
energy to go toward success." As members waited around
in small groups, Chairman Park arrived at the center and
greeted everyone warmly. After taking a moment to catch
his breath, he made kits together with the members to use
for "Go 100."

Super Synergy of United Heart Project by Atomy
members and employees

Although it was September, the midday sun at the shop-
ping mall in Jungang-dong, Iksan still had remnants of
the summer's heat wave. Chairman Han-Gill Park and
Imperial Master Jung-Soo Park split up into two teams and
started to work the shopping mall where there was no
shade to rest. They were motivated, but the first store was
closed. Chairman Park undauntedly went to open the door
to the next store, but even this one was locked. In the next
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Chairman Park cold contacting

S 01wl 8%

block, he pushed open the door to a store, regardless of the
empty stores in the previous block. "Hello, you've heard
of Atomy, haven't you?" Despite the store owner's cold face
and saying that he would order something when needed,
Chairman Park confidently went on to explain Atomy for
about 10 minutes.

In another area, a veteran Atomy employee opened a store
door, and for the first time ever, attempted a cold contact.
Starting with, "Hello, I'm here to promote Atomy. Let me
leave some samples for you to try. Please call if you need
anything," the employee sounded even more natural than
an experienced member. Imperial Master Jung-Soo Park
was there and repeatedly praised him saying that he chose
the wrong job. "Go 100" is a project of Super-Synergy of
United Heart between Atomy members and employees.
Each individual Atomian strives for the collective success
of all Atomians, and all Atomians strive to help each indi-
vidual succeed. This is what Super-Synergy of United Heart
is all about. Until now, members and employees have be-
come united through events such as One Day Seminar and
Success Academy. Now, we are going one step further and
becoming one in the field. Employees gain an understand-
ing of the hardships and pain of the members before and
above anyone else, and members gain trust and happily
accept the efforts and dedication of Atomy employees—
this is how Atomy members and employees become one as
a superorganism. This is the "Go 100" campaign. @

Packaging HemoHIM samples at Iksan Center
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Do Not Try to Achieve Quick Results,
You Must Visit Repeatedly
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ABC Global Center

ABCZEIME

A three-year employee of Atomy Sell Lab's product marketing
team boldly teamed up with Imperial Master Seung Taek Lim
and Diamond Master Min Joo Kim. He wanted to experience the
hardships of members working in the field firsthand. After putting
together kits at the center, he went out and enthusiastically
walked into stores, saying, "Do you know about Atomy? Try some
HemoHIM. It's good for the immune system." After watching him
visit 7-8 stores in a row, Min-Joo Kim offered some advice: "If you
look at their facial expressions and notice that they seem interested
in the product, don't just ignore it, but move on to the next
comment right away!"

Imperial Master Seung Taek Lim said he would "put aside his
rank today" and strengthened his determination. He was even
more active because he knew that the mood of partners changes
depending on the attitude of the leader. He explained, "I went
around a lot with the chairman in the early days to promote Atomy.
The most effective way is for the leader to show by example."
After nearly three hours, the promotional kits had almost run out.
As Imperial Master Lim sat on a bench to catch a breath, he said,
"Don't try to achieve fast results. Even if they don't seem interested,
if you keep visiting them, you'll run into some people who say 'Let's
check it out,' and among them, you will find a partner."

"That's the draw of cold contacting. You never know when or
where you'll hit it big. Some say they've gotten people to sign up
at a tollgate or just before getting into a taxi," laughed Diamond
Master Min Joo Kim. At about 5:00, the teams reunited at the center.
Although they were sad that the day was over, they applauded each
other's courage and were proud of themselves as individuals and
as "us." Imperial Master Lim stated, "Atomy business owners were
sincerely ready to go back to in-person after the pandemic, and now
the Go 100 campaign has begun. Let 'us' all work together to make
Go 100 a reality starting from our center!"

Product Marketing Team Jong Hun Park (left), Imperial Master

Seung Taek Lim (center), Diamond Master Min Joo Kim (right)
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More Energized Working With
Headquarter Employees
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Ansan Chungchoon Center

OHAHEEME]

As soon as CBO Tae-won Kim arrived at the center, he was interested
in the TV and other video equipment just like an employee in charge
of broadcasting would. However, he is not in charge of broadcasting
today, but taking on the role of a member and meeting numerous
consumers to promote Atomy. His partner for the day is 30-year-
old Sales Master Woong-Sup Kim who started the Atomy business
just last November. It felt a little awkward at first, but as soon as
they found out they were both at the recent Success Academy in
Malaysia, they instantly became close like uncle and nephew. "Hello!
My name is Woong-Sup Kim, and I run a global Atomy business in
Ansan. Please let me know if you need any Atomy products!" Sales
Master Woong-Sup was going from store to store, opening doors
and delivering the pre-made promotional kits to consumers. On
the other hand, CBO Tae-won Kim stood around uncomfortably. In
his mid 50s, it was something he had never done before. Trying to
talk to a random stranger about Atomy just made him freeze up.
"Before I showed up, I thought it would be something I just had to
do like collect seashells, but it is so different in person," Tae-won Kim
laughed bashfully. After returning to the center a long time later,
CBO Tae-won Kim said, "I was surprised that I was not as bold as I
thought," adding, "I didn't expect that it would take me one whole
hour before I could speak up." Sales Master Woong-Sup Kim shared,
"I had never done this for such a long time by myself, but with Go
100 being a nationwide project and employees from headquarters
showing up in person, it was so energizing." He also said, "I usually
focus on my warm contacts and then do some cold contacts if I have
extra time, but now I realize that I should also work hard on cold
contacting as well."

Sales Master Woong-Sup Kim (left) and CBO Tae-won Kim
(right) talking about cold contact strategies
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Surprised by My Passive Partner
Working Actively in the Field
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Osong Narsha Center
QALIZARMIE]

It is no exaggeration to say that Atomy's Quality Assurance Team
and members would have no reason to cross paths, but the team
was also participating in Go 100. While heading to the center, one
team member kept thinking, "How much help am I going to be by
showing up?" Upon arrival at the center, he was given a big warm
welcome. On one hand, he was surprised, but on the other hand, he
felt a burden of responsibility. The Osong Narsha center is a place
where business owners who do Atomy part-time meet together.
Neither the head of the center nor any of its members had any
experience with cold contacting. When they heard that an employee
from headquarters was coming, they were full of anticipation as if
they had been given a thousand troops. Seeing this, the Quality
Team member made up his mind, thinking, "Today, I want to
become like a member who desperately wants success." The center
put together promotional kits with a HemoHIM sample on the
left and some Probiotics and Vitamins on the right so that people
could try out a variety of health foods. Before taking off to do cold
contacts, they practiced under the direction of the center leader.
Everyone got pumped up like a bunch of tourists on their way to
enjoy a festival. The employee from the Quality Assurance Team
paired up with Star Master Jeong-Sook Park and started visiting
clothing stores, fruit markets, and snack bars in Jochiwon Market
near the center.

Center leader Jeong-Sook Park said, "Go 100 instills a sense
of confidence in members who have been passive about cold
contacts." The Osong Narsha Center experienced the positive
effects of the Go 100 campaign and has even planned to carry it
out twice a week. The Quality team member said, "When I walked
into a hair salon, I was surprised at how all the customers took it
so favorably. I thought it was probably because other members
had visited before, laying the groundwork." He added, "I think the
members are the ones who really work hard for the company.”

Star Master Jeong-Sook Park (left), Quality Assurance Team
Seung-Yeop Yang (right)
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As a Foreigner, Sticking Close to
My Center Family to Get Recharged

2= 210]710]] HIE] 71=77]=

G 22 A oUX| ST

Shingil Vision Center
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"Will I be able to find a pearl today? I'm not sure, but I will take
courage and try my best." Assigned to the Shingil Vision Center, an
employee of Atomy's Global Business Department hastened his
steps when he heard that there are many Chinese nationals there.
The Shingil Vision Center is a global center focused on Chinese
nationals and is made up of about 70% foreigners. When an global
business department employee who is fluent in Chinese appeared,
all the members of the center responded, "It's so amazing, and we
feel closer because we understand the language." During some
flexible time at the center, Crown Master Jeong Im Shin gave a
lecture, saying, "Our job is to turn No's into Yes's. If we tap on person
by person without fear of rejection, the door to success will surely
open." The members, who gained strength from this short, powerful
message, hurriedly gathered the pamphlets and HemoHIM kits
and started out wearing sashes that had "Atomy" written in large
letters. The global business department employee was paired up
with Star Master Zheng Lian Hua, and they went to a shopping
district behind Yeongdeungpo Station where a lot of Chinese people
live. They started by saying, "We are here from Atomy! We want you
to try some good products." If the store owners looked Chinese,
they followed up with “/R2FEANL? (Are you Chinese?)" When
they heard Chinese, the store owners brightened up and listened
more intently about the products and one even ordered four sets of
HemoHIM on the spot. They even met others who said, "Actually, we
already cook boneless grilled mackerel using Atomy's mackerel.” The
employee noted, "In a way, working with foreigners living in Korea
is something that the global business department can be involved
with. I would like to visit more centers that are run by foreigners."
Star Master Zheng Lian Hua said, "While doing business in another
language, I often feel a barrier psychologically. That is why I meet
together with my center family to recharge my energy before going
out. Super-Synergy of United Heart, that's what Atomy is all about."

Overseas Department Jeong Gwan Lee (left), Star Master

Zheng Lian Hua (right) cold contacting
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HemoHIM and Absolute,
Bestsellers in Their Categories

Fair Trade Commission Releases Key Data on Multi-Level Marketing Companies
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Top bestseller
in cosmetics every year
since its release in 2019
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Top bestseller
in health functional foods
for 9 consecutive years
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Absolute CellActive Skincare
WEFE HE|E A71H|0]

20l 120 B (240 )

Atomy HemoHIM
OHE{D| &= &

HemoHIM has recorded its highest sales to date and has maintained its position as the industry's bestseller for 9
consecutive years. Absolute CellActive Skincare has also been listed as the industry's best-selling cosmetics 4 years in a row
since 2019. The Korea Fair Trade Commission has recently released this information in the "2022 Multi-Level Marketing Key
Data." According to this, Atomy recorded sales of 1.043 trillion KRW (~802 billion USD) in 2022, growing by 1.46% from the

previous year.
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HemoHIM Sales Maintains Top Spot, Absolute
Achieves Top Cosmetics for 4th Consecutive Year

HemoHIM sales reached a record high of 185.1 billion KRW
(~142 million USD) last year. After becoming the industry's
bestseller in 2014 when domestic sales surpassed 100 bil-
lion KRW, HemoHIM has maintained the top position since
then for the past 9 years. Cumulative sales in Korea has hit
1.67 trillion KRW (~1.28 billion USD), and globally, it has
already exceeded 2 trillion KRW (~1.5 billion USD) in 2022.
At the same time, Absolute CellActive Skincare has con-
tinued to be the number one bestseller in the industry's
cosmetics category for 4 consecutive years since its launch
in 2019 with sales of 70.4 billion KRW (~54 million USD).
In addition, Atomy's Probiotics (38.9 billion KRW), Toilet
Paper (34.6 billion KRW), and The Fame (31.2 billion KRW)
have also made it to the top 5 best-selling products in 2022.
According to the Korea Fair Trade Commission, Atomy
paid 362.8 billion KRW (~279 million USD) in general com-
missions to its members last year. This made up 34.79%
of the sales volume which was a 1% increase from 359.2
billion KRW in 2021. Atomy's return rate, which is based
on the number of products returned compared to products
sold, was 0.22% with an average amount of just 20,000
KRW (~$15) per unit. This was the lowest rate among 34
companies (with sales above 20 billion KRW) whose re-
turn rate averaged out to 1.68% with an average amount
of 827,077 KRW (~$636) per unit. Atomy's low return rate
means that many consumers are satisfied with the quality
of products while the low average refurn amount can be
interpreted to mean that many purchases are made for
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Sales Trend for HemoHIM

sl gl oj=eH 30| 1851(1,424)
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Unit: in billions KRW
(in millions USD)
exchange rate \1300=$1.00 1447(1,113)
83.4(642)
*Korea Fair Trade Commission Data 26.2(202)
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direct consumption. The number of members decreased 4> ek 39 = 3064 95317 0 &2 A ti|
slightly to 3,069,531 from the previous year, and the pro- AE Zragion E5s Sedl 3¢9 H
portion of members who received commissions increased 2.2 11.98%0 A 1251% % Solwrh
from 11.98% to 12.51%. Sl

Meanwhile, Atomy's global sales in 2022 amounted to
2.175 trillion KRW (~1.67 billion USD), and cumulative
global sales surpassed the 10 trillion mark reaching 10.964
trillion KRW (~8.43 billion USD, based on internal data).
Moreover, cumulative domestic sales was 7.846 trillion
KRW (~6.04 billion USD), of which 2.716 trillion KRW (~2.09
billion USD), or 34.62%, was paid out in commissions.

Multi-Level Marketing Total Sales Increased 4.5%
Year-on-Year

The Fair Trade Commission reported that total sales in
multi-level marketing last year was 5417 trillion KRW (~4.167
billion USD), an increase of 4.51% compared to 5.183 trillion
in 2021. There were two companies that exceeded 1 trillion
KRW (~769 million USD) in sales: Atomy and Amway Korea.
Five other companies had sales over 100 billion KRW (~77
million USD) including PM Korea. The total number of mem-
bers added up to 7,056,961, and of those, 1,370,432 members
received commissions, which makes up about 1942% of the
total. An amount of 1.853 trillion KRW (~1.43 billion USD), or
34.22% of sales, was paid out in commissions.

The combined net profit of the top 34 companies with sales
of more than 20 billion KRW totaled 365.5 billion KRW
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(~281.2 million USD), and 20.6% of these, or 7 companies,
recorded a deficit. The average debt-to-equity ratio of these
companies was 282%, and over 29% (10 companies) had
more debt than capital.

Greater Focus on Health Foods

It is evident that the leading products of the multi-level
marketing industry are gradually moving more toward
health foods. Based on an analysis of a total of 170 products
(top 5 selling products from each of 34 MLM companies),
the health food category had the highest share with 106
products (62.36%). It had the highest market share (75.34%)
with sales of 1.487 trillion KRW (~1.14 billion USD). After
hitting a low in 2018 at 50.45%, the share of sales in the
health food sector has been expanding every year to 61.41%
in 2019, 70.28% in 2020, and 74.73% in 2021. By contrast,
the cosmetics sector has been gradually declining after re-
cording a 24.04% sales share in 2017 and staying steady at
13.55% last year. Household goods also decreased to 8.65%
last year after marking a share of 19.93% in 2018. Share of
telecommunication products had exceeded 10% in 2016 but
is now being pushed out by the top product categories as it
went down to 3.04% in 2021 and 2.46% last year. ©
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2023 Top 10 Multi-Level Marketing Companies
2023 CLetAlEtl &9 107HAL

Company name Sales (KRW) Sales(USD) Commissions  Commissions Paymentrate Members Returnrate
S OHEA(KRW)  DHEH(USD) S+ (\1300=$1.00) X2E 3l HEE
1 Amway Korea el (o] 1,337,171,668,398 1,028,593,591 466,644,544,703 358,957,342 34.898% 945,447 1.561%
2 Atomy OHE{O| 1,043,109,912,719 802,392,240 362,864,614,470 279,126,626 34.787% 3,069,531 0.218%
3 PM Korea I|¥Z 2|0} 557,721,788,163 429,016,760 178,184,137,518 137,064,721 31.949% 615,468 1.499%
4 NU Skin 5271 391,411,874,659 301,086,057 136,580,635,564 105,062,027 34.894% 204,577 3.460%
5 Unicity SLIAE| 300,109,367,307 230,853,359 108,659,193,222 83,583,994 36.207% 129,237 1.356%
6 Herbalife Korea st=5{22t0|= 207,439,047,035 159,568,497 72,322,491,687 55,632,685 34.864% 64,750 0.398%
7 Usana SAL} 151,954,691,206 116,888,224 52,322,930,797 40,248,408 34.433% 196,197 0.924%
8 Charis 72|A 82,737,520,100 63,644,246 27,924,934,638 21,480,718 33.751% 28,332 2.148%

9 Mannatech OHLIE|= 81,445,214,928 62,650,165 27,980,534,852 21,523,488 34.355% 49,203 0.985%
10 Synergy A|LHX| 78,554,295,082 60,426,380 26,369,600,514 20,284,308 33.569% 43,424 0.506%

MLM total CHHA|ZHOf FA| 5,416,624,193,653  4,166,633,995 1,853,337,636,694  1,425,644,335 34.216% 7,056,961 *1.676%

*Average return rate of 34 companies with sales exceeding 20 billion KRW (~15 million USD) / Source: Korea Fair Trade Commission

+ O 2009 @ 014} 7|2 3470 At H BIEE / Ktz &4 - S|

AUTUMN | 2023 76 77



COVERSTORY VYoung-MinLeeeditor

Business members of Malaysia branch
LeflojAjof el sl

HHO2}

GO 100

Business members of Malaysia branch
Zz|o[ Ao} QI S|YUSE

GO 100 campaign spreading globally
MIAZ HX|= ek Z2HE

GO 100, Starting the Atomy Business
Again From Zero

Overcome the Awkwardness to Create a 100-Year-Old Business

HHO}Z}

) - —
M=ol M CFA] Al=}st= OHE{O] HI=L|A
P |:||-L.|-o| o.|AHoI- '—'|O-|O|: HlXLlAOI HH'—-=|I|EH71| |:||-_o.| 9}[01

At an Atomy center in Gyeonggi-do, members are bustling about in the morning because a consumer met recently during
GO 100 reached out saying they would visit with an acquaintance. I guess they felt a bit awkward coming alone. The center
manager said, “I remember them as someone who had heard about Atomy. When I said they could make money, they
wanted to hear more details. These are the type of people who need to be told directly how they can earn an income.”

Z710]  OfE{D| HE|, O AIZHRE| SI2IS0| SAH SIQICH 20}, WaKZH SHSOJA] BHct AHIX} 8 ALzlo] Klolat 8t
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Return to the Basics

What impact did the GO 100 campaign have on Atomy
members? As a reporter, I visited one Atomy center on
November 6 and found 20 members or so already busy
moving about at 9:00 a.m. When they saw me, they
greeted me warmly and asked me to wait a moment.
While enjoying a cup of Atomy Cafe Arabica, I looked
around and noticed that even though the space was
not big, I could really feel the ambiance of the center.
Soon after, I sat down with a new member who had
joined Atomy through GO 100 last September along
with another member who they just signed up.

"What did you think when you first met the members
involved in GO 100?"

"I thought they were random people handing out fly-
ers on the street, but they were talking about how they
could teach me how to make money through Atomy. It
was tempting."

"So you must have signed up right away."

"I thought it over for about 10 days, and then I met
them again. That's when I told them I'd come visit the
center."

Cold contacting is about introducing Atomy to com-
plete strangers. It is similar to when a novice insur-
ance agent sells insurance to everyone he knows first,
and then he has no choice but to take to the streets and
sell insurance to whomever he runs into. Atomy is al-
ready a company with sales over 2 trillion KRW and
has given rise to the success of numerous people, so
why do this now? The answer is simple—to return to
the basics. Direct selling is distribution. It is a personal
business in which sellers expand their base by meet-
ing consumers directly to introduce their products and
business. Thus, one of the very basics of direct selling
is meeting people, not online, but in person.

During the past several years of the pandemic, direct
selling had to put a hold on in-person meetings and ex-
panded online meetings instead. However, online has
its shortcomings because the virtual world cannot ful-
ly capture the real world. It is still just a virtual space
that supplements real space. This also applies to direct
selling. With the pandemic, online activities emerged
at the forefront of direct selling, but now with the
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"end"emic, the mainstream is going back to offline activi-
ties. It is time for the return of in-person, a "Return to the
Basics."

Key Points Are Potential Income and Consistent
Interest

Cold contact is a form of face-to-face promotion aimed
at an indefinite number of people. It is about reaching
out to consumers who do not know about Atomy or
have heard of it but do not use the products and inform-
ing them face-to face about what kind of products are
available. When you first do cold contacting, you may
feel hesitant and at a loss for words, but this is the case
only at the beginning. If you get past the first part while
thinking of your loved ones, it becomes relatively easy
after that.

What's important is not to do it just once, but to continue
meeting people several times until you reach the point
where you greet each other naturally as if you have
known each other. To this end, you should try cold con-
tacting periodically in such places as grocery stores and
shopping malls. After a few visits, you will become used
to it, and opportunities to talk about the products and
income will arise. Star Master Mi-Young Ha explains,
"Even if you have no connections, you can gain many
consumers and even business partners through cold
contacts. It may take some time to build trust by visiting
multiple times, but once you create customers, they will
remain gold consumers." But cold contacts should not

COLD
CONTACT

WARM
CONTACT

Buildingtrust
=} o
SEU NLEEN B
<>
Consistent Repetition Introductionto
interest Hi= passiveincome
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The word "income" is
the most effective way to
get people to register as

members.
32171 7HX| 0|Z0{7}= G|
71% fE6t /22

SR

Leader in Korea
24y 2|y 5

Atomy marketing staff
OfE{D| DS =i

end with cold contacts. It is only meaningful if it leads
to warm contacts. The reason cold contacting is import-
ant is not simply to increase consumers. The core of the
Atomy business lies in consumers using Atomy products
and loving them so that they willingly introduce Atomy
and its products to people around them. That process is
replicated to business members and then again to their
partners, which is how the Atomy business is created.
Star Master Ji-Soo Kim says, "In order to create a business
that lasts 100 years, you must overcome the awkward-
ness of the first meeting," adding, "Cold contact is the de-
termining factor in sales."

There is one thing that cold contact masters consistently
say. It is that the most effective way to lead consumers
who show interest in Atomy to become members is to
talk about "income," and the most needed action is "con-
sistent interest." Star Master Eun-Kyoung Choi says, "Most
consumers lack an understanding of passive income,"
adding, "As you build rapport and trust over time, you
must deliver information about the vision, identifying
needs, product information, saving up for retirement,
income, etc. in an impactful way.

Increase in Number of New Members

The effects of the GO 100 campaign are diverse. A
growth in business stemming from GO 100 will likely
take at least three to four months, but there are also
many immediate tangible effects. Among them is the
development of courage in members to go out into the
field and work hard. Star Master Ji-Soo Kim explains,
"As experienced members take the lead and shout GO
100 every day while partner members follow suit, new-

In 2024, we'll have a
team dedicated to GO 100.
We'll provide reliable support
for GO 100 with sales training
and more!
20242
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Employees in Korea, GO 100 November Member explaining the business, GO 100 December

L LZI@ 112 ekt L LZIR 128 O AiEE B0l 5

er members are also following along and getting used S B3l 2H s]o] oA T glo] Hl=Y

to cold contacts. Through GO 100, the newer members 2o Q3 4~ 9l dlo] A A AL P’ 3 i) Atomy employees also participating in campaign by forming TFT
i . . . OfE{O| ZIRIE £ Fdst0] TZHE0| £of5ta QIC

are gaining the strength to engage in business out in 5o Al AEHS A 39So] LW 9} SIS ESIRmE TRTE <5 S=SS S0t w0

the field with no fear." Star Master Eun-Kyoung Choi EUSo] ‘@Ho|d P 7S 24 H A

also added, "As the number of new members increases,
partners are realizing that they just need to get moving,
and they are making plans for promotion and becoming

. . . . T shte] gab=H AEAAX O R =T
more actively involved in the business- S S R A T Dedicated TFT and All-Around Support HE TFT 78, HEAH N2 A
< that | S 7h= AP o] HiTks Aotk By wieike & ’ =
Another effect is that it becomes a starting point for W ARl e A16] o8 2 olrt of 7 The GO 100 campaign has been effective not just for MR 22 A E = v d S SoAN fash 22
building the business systematically. Just because you ‘j:cje c]> }ﬁ:j:: i : 7:;?—:; —;-—;lrjo ]] ;Z‘ll members. Atomy executives and employees have been HAE7} olUrt} ofeu] Q2 YET wiulz} e A
meet cold contacts through GO 100 does not necessary = HASA F ZSAE=A] 7HA =11 9] HESo] £9% o . . o - o
o S Al Al ] T T o] o)l able to gain insight into the business by expanding con- EE Eg 39S5ato] AHo] e 3U59]
mean that it will lead to any results. How is it going to be A AIESPEA BETH 7 480] SRl tact with members and experiencing their passion and Sl LS A s = o
=== = o H =
useful if you don't remember whether or not you visited S ALsit B UEe] ade] A 1 efforts firsthand through GO 100. In particular, one em- _E::j} = j _-; f j];j j : 1] ]i\ ﬂioilj
i i 3 = = A= ’ or QIAOIE&= 3! . ——:,‘?_5 , LA EGAL
a certain store or if the owner had a good response or % it &= ofd A, vhe-2 ofwl=A, oy ployee from a department that has little direct contact 2470l ﬁ; o] ; ; O: OTH 1 2 9] :; Qe
not? If you keep doing GO 100, you will come up with o] A& 7HEAIE By &2 A& Aot with members said, "I had only understood the Atomy E;—' :}‘j . E'\_M: T T:‘ R
. . . kY S U Oo|aHeh T ofEqu| vl >4 %
some strategies. One .ofthem. is to write down where you Tt B 7| IAEE thA] $hH SotR A business superficially, so it was very helpful to actually °v _q _Ol j:fLa] ‘j f - ;1 i”L ];q; E
Z < al =
Went today, WhaF the.lr reaction was, aI.ld what they were © Hael FEhe WIS 71A AT AE L experience it personally” Another employee stated, *I re- A A& r—_'““l‘ /y\ojl = = 90] M‘:‘r_J~ Yt & ok
interested in. This will also lead to taking a look back on CEIZES A A T]E0] AT oE 4] alized how inexperienced I was at marketing in the field xS Wk & niA "ol tisia] dupu vl <
existing customers. Star Master Ji-Soo Kim noted, "After SeEE o T . - . 5 QI HE o] o 5 = o
. 8 J . AES ThA) Be)sbr] AR T gksich I S and learned just how much the distributors are going SHA], AFFAREEC] dub alAdstal JIEAE
starting GO 100, I started to manage previous consumers through” Al o 31 2yt
AT - ¥ AEPRAEE W7t A E <t offgjn] 2 ‘ ’
more effectively." Star Master Mi-Young Ha also stated, Hoa j }Z] 1,7}4: i ‘ji}l] ;‘qj }\5:;] L;l—’ As a result, Atomy plans to support the GO 100 campaign o]o]] ofjEjm]= wiukzd TR AE S 2|L2 o] 71 MM}
I have been able to reflect back on customers who have —: X 2014 A== =ZOr= 7 R R AL continuously and comprehensively. To this end, a task ooz A8 Wolth o2 98] TFTE 74
. n 23] ,
drifted away from Atomy due to my poor management. A3t force team (TET) is being formed and specific support A0l A1) HOLS olsl o)k TET ook
1 1 h= 0 }o GE=Asy L ol 1o L ;—I'L =1 il o= 1__"] ]‘J-—}Aq‘- 1=
Of course, the greatest outcome of GO 100 is an increase =2 winkztol vt 2 gub= Al 7Y Sldo] & measures are being discussed. The role of the TFT is to NSl A MRz A SAfo)E W
. . _ — 4! — = —]— R -
in the number of new members. In fact, looking at the ojUuti= Aot} AlA R ofeln] AT 3] 7FdAt solve problems through sales consulting, seeking out in- o —; - ao ; o ;E—} B TFET-

. 1] 2= oF 4|8 =
month of September when the GO 100 campaign began, 22w wukgro] AJZHE Z)u 9gde] At 5]9) sight on GO 100, and gathering feedback from the field. 3 Fo] o) FHE ST wAlsAelth =
new membership went up by 3.5% compared to the pre- ’ ZEZE B/3HE flsl AIEE A9l € 4 9
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Cambodia employee GO 100
ZEC|oF YRR uHatzy

through service and sales training. Marketing team
manager Young-Jun Kim stated, “We are preparing var-
ious supports, including a plan for Atomy employees to
form groups of 3 to 4 people and travel to centers across
the country to provide direct marketing consulting.” He
said, “As Atomy puts the success of our members first, we
will develop and implement more practical and effective
support measures.”

Global Branches Also Say, "We Like GO 100!"

The GO 100 craze is heating up overseas as well. Each
branch has a different method, but they all share the
same desire to achieve success together by delivering
Atomy to more consumers. In fact, since the first GO 100
event on September 4, more than a few global branches
have started the GO 100 campaign. As a side note, GO 100
is called ¥91z} (baek-man-gap) in Korean and ZEMEA
(qu jianbai rén) in Chinese, both meaning "go meet 100
people." However, there have been cases where the GO
100 campaign could not be carried out in certain coun-
tries due to local security issues or cultural differences.
Byeong-Gyu Lee, manager from Global Business Depart-
ment, stated, "GO 100 is being localized depending on the
security issues, culture, and atmosphere of each country.
Global GO 100 will soon join Atomy's success system.”

In fact, Atomy Malaysia has changed the one-day GO
100 activity to a two-day event. People they have met on
the first day are invited to the center on the second day
for an introduction of the company and to try out some
products. In some areas, soliciting in shops and on the
streets is not permitted, so employees and members of

Atomy Taiwan employee
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Malaysia GO 100 Day 1
L2 O[A|OF HHREZH 1R}

some branches have attended government-sponsored
events to promote Atomy. The Cambodia branch even
designated a "GO 100 Week" and went out to the streets
every day for one week to inform people about Atomy.
Members of global branches also had a great response
to GO 100 like in Korea. People have found the hope
and courage to do business again more systematically
through GO 100 with such comments as, "I lost my way
during the pandemic but found it again with GO 100,"
"TI've been kind of doing the business, but have now
learned exactly what to do and how to do it," "I've gained
confidence in myself," "I have realized just how valu-
able my sponsors and partners by my side are." Global
Business Department manager Byeong-Gyu Lee said,
"Although the environment and culture may differ, all
of the branches that participated in the global GO 100
initiative have the intention to continue in the future.
Atomy also plans to develop GO 100 to suit local areas
and proceed regularly. ®

Malaysia center leader
22|O|A|OF HIEE

Malaysia GO 100 Day 2, members consulting at makeshift office
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In Malaysia,

GO 100 lasts for two days.
1st day we do cold contact.
And 2nd day we invite people
to the center to follow up.
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"Even with no
connections you can still

The Key to Cold Contact Is Consistency
The majority is not aware that
Atomy can generate income
ZClo| A2 RS
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Mi-Young Ha
Star Master
sHo|g
AEHIAE

Star Master Mi-Young Ha has said, "It requires a lot of time and effort
to visit consistently and build trust in order to gain customers through
cold contacting, but once you create customers, they will remain gold
consumers.” Cold contact is easier said than done, but it requires a lot
of courage only at the start. When you first attempt cold contacting, you
open the door with trembling hands while trying to calm your pounding
heart as if you are in intensive training. If the store owner greets you with
a "welcome," you just want to turn around and walk out. But you have to
do this continuously, not just once or twice. Star Master Ha explains the
benefits of cold contacting, "Even partners with no personal connections can
create many consumers through cold contacts, which also leads to attaining
distributors. Moreover, meeting so many people and building experience
trains you to talk with your acquaintances without any hesitation."

Star Master Ha actually met her business partner through a cold contact.
She had walked into a restaurant during a busy time and left a leaflet on the
counter. The next day, the owner called and asked to sign up because they
wanted to order some products. For the next three months, she had the
restaurant owner change all products to Atomy, invited them to the Success
Academy, and even helped them earn a commission. "After you meet a
customer, you must visit them at least four times. Even if they don't welcome
you, you just have to greet them with a smile and convey information before
leaving. You can be satisfied just by letting them know about Atomy."

The shyness at the beginning turned to confidence as she continued cold
contacting. The positive responses from customers who had tried Atomy
products even just once was enough to make her smile confidently no matter
whom she met or where she went. "Don't you think that boldness and
confidence is what made consumers want to buy the products?” Star Master
Mi-Young Ha explained Atomy to anyone she met in a store or on the street
and encouraged them to become a member. She is able to meet anyone
with the intention of informing people in detail about the Atomy products
she is so sure about. As that experience built up, the number of consumers
increased, and those results also made her confidence go up. Star Master Ha
explains, "The majority of customers does not know that Atomy can generate
additional income," adding, "Whether in the past or present, there are many
people who will use the products and also many who will do the business. I
am certain that those who diligently promote Atomy and find many pearls,
will succeed.”

lead others to become
distributors through
cold contacts."
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"After building
strong relationships

GO 100, the Key Is to Inform People That
Consumption Becomes Income

New members increased by 109
in second half of the year within
15 days compared to first half
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Eun-Kyoung Choi
Star Master
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"The most difficult part is changing people's negative perception of multi-
level marketing and getting them to understand how passive income
works." Star Master Eun-Kyoung Choi says this with a bright expression on
her face because she discovered what the problem was and even found
the solution through GO 100. It was a problem she would not have known
about if it weren't for making cold contacts. "If you know the problem, you
will find a solution. The real problem is not knowing what the problem is."
Star Master Choi's solution was clear. "It's hard to get someone you meet
through cold contacts to participate in the system in a short period of time.
You must build friendships and deepen trust over time." Choi emphasizes
that in order to achieve this, members have to recognize that they are part
of a team that does business the right way while enjoying it. After that, you
need to present Atomy's vision, figure out what new members need, and
strongly communicate product descriptions and income system accordingly.
Of course, it is also essential to encourage participation in various programs
such as skin care and product days so that they become more used to
coming to the center.

So how much do GO 100 activities actually help the business? Star Master
Eun-Kyoung Choi says plainly that it is very helpful. "After starting GO 100,
the number of new members increased by 109 in the second half of the year
within 15 days compared to the first half. As the number of new members
goes up, partners are more certain that they just need to take action and
are creating business plans and becoming more actively involved. Even
members who are afraid of cold contacting feel encouraged and recharged
by their partners' words, "T'll help you through this, don't worry." Distributors
who used to do cold contacts on their own even before GO 100 have
particularly gained more business know-how through these activities. Star
Master Choi's GO 100 know-how is revealed as she prepares for follow-up
meetings. Not only does she give feedback to her partners on how to act
and what to say when meeting consumers, but she also provides objective
data on the products, explanation of the compensation plan, plans on how
to revisit consumers, and GO 100 success examples. "Many members end
up visiting the same place, and each of those members becomes like an
advertisement which significantly increases awareness of Atomy. Now, if
we let consumers know that consumption can become income, it will raise
awareness of the business too," explains Star Master Eun-Kyoung Choi.

and trust over time, you
must convey Atomy in an
impactful way."
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A global version of HemoHIM called "HemoHIM G" has been developed. Atomy has standardized its product to enable
export to various countries. During the development process, the company was able to lightly adjust the bitterness to
suit foreigners' taste, but the original efficacy and effectiveness remains the same. Licenses have been registered in the
UK, Germany, Tiirkiye, and other parts of Europe. Hyun-Gyu Kim, head of the Global Products Branding Department said,
"HemoHIM G is a strategic product targeting the global market," adding, "We hope more people can enjoy a healthy life
through HemoHIM G."
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Angelica sinensis and Ligusticum chuanxiong Reg- 87 & 383, EUNIM AIZCZ S5 Its
isterable As Food in EU FHRIG= Fj9] wo ;Lﬂoﬂ;q AZoz SAE T
HemoHIM G is registered as a food in many countries A3, AHF, 2okt 25 B o7 AFEEH=
abroad, and Angelica sinensis, Ligusticum chuanxiong, Zo]8} ok Apaksith STolA] A= QmE A}
and Paeonia lactiflora have been developed for the pur- £ 71 g BATS ARl A ojel 7]
poses of traditional Chinese medicine. The manufactur- = s|ma)g Az TAo| Eolsih vo] i Wt
ing process is the same as that of the existing HemoHIM NS Ea) Wol=gl W BAE 2] Ao 7=
except that it uses a slightly different kind of Angelica sEE T e R e e T ok =
sinensis and Ligusticum chuanxiong, which can be used S|SB o7t gz Ao gelEglom, s
as food ingredients in Europe. It has been confirmed M= ARz o] Qi S ZE o] 7l X
through immune efficacy evaluation experiments that t}. o]2i8t A% Auhe SCIF wHo 2 T o
the immune enhancement and activity levels were no “Joltt.

different from existing HemoHIM, and efforts were also FE3GE 7)E 131t U5 GMP B Al
made to develop the formulation so that it would be per- 2ENS 7k A oA At QalE 48 A, F]
mitted overseas. The results of these experiments will be 2 30 A AN Algsla, dAst 24 1 9

submitted in a SCI-level scientific journal.

HemoHIM G is produced in a facility equipped with the
same GMP management system as the original Hemo-
HIM. Prior to receiving raw materials, a quality inspec-
tion is conducted at least three times, and the product is
manufactured safely under a strict quality and hygiene

management system. HemoHIM G's quality control sys- E—"ﬂ EHEH A & *SQ 116—7::“}7} ﬂﬁﬂ%‘jr. s
tem is thoroughly maintained at each stage from pur- Artell Bt YAl sE 37 7l WmE 55,
chasing, to manufacturing, storage, and delivery. At the E%oF o] AUAAE E3 8 HAdS
raw material purchase stage, preliminary quality tests = 3olsl 5 A% LA o| Soj7ict

are conducted to confirm the safety of the medicinal in- Az SAA S oAl GMP A Alo) Al
gredients obtained from the production site, and sensory Az TAS 7oz 3 2 ZA0| AE ok
tests such as aroma are conducted on the raw materials. = Azs}7] B, GMPE ‘Good Manufacturing

Raw materials that have passed the sensory inspection Practice’ 9] OkFz 912.0] oI A% | =
ractice’ | ¢} H4= X, E3F 5
are thoroughly tested for heavy metals and residual pes- v i
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ticides according to process criteria to confirm the safety
of the raw materials before entering the manufacturing
process.

In the manufacturing stage, the highest quality tradi-
tional medicine is manufactured based on standard
manufacturing processes in a hygienic GMP facility.
GMP stands for "Good Manufacturing Practice" and
refers to the management standards required for all
processes from purchasing raw materials to manufac-
turing and shipping. HemoHIM G is manufactured in a
pharmaceutical-grade GMP facility. The final step is in-
spection of the finished product before shipment, where
packaging and printing conditions are also carefully
inspected.

To Be Released Starting in Europe

HemoHIM G is scheduled to officially launch in the UK
and Europe branch within a few months, and Atomy
Taiwan is also preparing to release it in the first half of
2024. A sensory survey was also conducted for global
members with questions related to its sweetness, bit-
terness, sourness, flavor, balance, and overall satisfac-
tion as well as intent to purchase. The results showed an
overall satisfaction of 3.8 points (out of 5) for balance in
taste. What is encouraging is that European members
from countries like the UK and Germany had a higher
satisfaction level than Korean members. Members in
Korea rated the taste at a 3.4 while the UK was at 3.7 and
Germany was over 4 points at 4.3.

In addition, the overall satisfaction rating for taste was 3.9
in the UK and 4.3 in Germany, both higher than Korea's
rating of 3.6. This can be interpreted to mean that the
taste of herbal medicine is at least accessible to Europe-
ans. Even the response to how it feels going down the
throat was higher for members in Europe than in Korea.
Members in the UK responded with a 4.1 rating while
members in Germany gave it a 4.4 on this front.

When asked whether people were willing to purchase
HemoHIM, 87.1% responded that they would. By coun-
try, 85.3% of respondents in the UK and 89.3% in Ger-
many said yes. Additionally, when asked if they would
recommend it to family or people around them, 86.9% of
participants said that they would recommend it. ©
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WFDSA Direct Selling World Congress in October, Successfully Bringing World Congress to Korea in 2026
x|t 102 WFDSA I EHHMIAICHE off 2415 202613 AIZA(CHS] SR 0]

Chairman Han-Gill Park,
mphasis on Principles to CEOs of

GIo al Direct Selling Companies

Korea to host 2026 Direct Selling World Congress-Opportunity to expand
domestic and international base
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Chairman Han-Gill Park emphasized in a discussion with CEOs of global direct selling companies that sustainability
can only be guaranteed by staying true to the principles. Chairman Park stated, "The direct selling industry does
not have a good reputation because it did not stick to the basic principles of distribution, and sustainability is low
because of this poor reputation. He stressed that to get out of this situation, direct selling must do these 5 things:
@ sell good products at low prices, @ cause no harm, @ contribute to the economy, @ take part in sharing, and ®
be eco-friendly.

BIeIZ 3[HO| Ml 2271 CEOS 2| E20i|A HE[RAZl0f| S0 X[E7tsES BES & ATt BE3
Ch. 21812 “(ZIYEo] Aedo]) RE2| 7|2 2|0l SASH| 0tA HWEO| ZOIX|X| 41, HEO| EX| 2L0IM X|
£ 7H540| STHo{ “0|S YojLty I Sl ZIHEOH= 571K LS sHof S 0 ZZ3UCL 571X[2 OF2 4EFS M
A oh= N, QUISHE Y27 |X| b= A, OFH| =2 == A, @Lhs, ©FIHZ0|Ct.

Efforts to Host World Congress Comes to Frui- M Chel |XIE fist =8, 2&S Ut

tion st el sl (314w, ofsh A
At the WFDSA (World Federation of Direct Selling 3= 2 109, ol on|g E FHlolojA
Associations) World Congress held in Dubai, United o2l M2 e & v (World Federation

Arab Emirates last October, the Korea Direct Selling
Industry Association (KDSA) chaired by Han-Gill
Park announced that the World Congress will be

of Direct Selling Association, ©]5} WFDSA) Al
Al dizlellA 2026 7HHE AA tiF]E T
o] FXI3ct. ‘WFDSA M|A| tha]'+= A AA 61
M=ol A A3 7F BQl Tl = 23]

hosted in Korea in 2026. Held every three years, the
WEFDSA World Congress is an event that brings to-

gether direct selling associations from 61 countries 7193} B 71, AHAFEA], oA So] Ko
around the world to share and discuss important is- 2 3sjo] #st FQ olfE Ffrokal Eofs)
sues in the industry along with direct selling compa- = #o 7 3dujc)t Fr|FH o2 MK oY
nies, government agencies, consumer organizations, 73 AT s] AR AL AA tig] o= &

and academia. KDSA Vice Chairman Won-Kyung 2= = ZE T Aol 9IS A skl A

HE gjshs AZI7E 2 Aol Wik
serve as an opportunity to enhance the status of the o] Foj Aol urALS, Esﬂ H 29 BAS Ads)

ST 270 SUSEES MNE=2 o
direct selling industry domestically and expand its

Eo said, “Hosting the World Congress in Korea will

base,” adding, “We will work actively to use this as a
chance to realize new innovations through the cre-

‘WEFDSA A|A i3]’ &
Gill Park was appointed president of KDSA in 2019, AE T8 G AZ R AE o) F, T
he mentioned the idea of hosting the WFDSA World 2K\l 7)Ygo e 2 WFDSA CEO 7}
Congress in Korea as a major business plan. Since ?-&(Council) 3]o] = 2026 AA th3]
then, he was the first representative of a Korean 25 Ql&f 141}, o] ¥ut o} A tsloll=
direct selling company to become a member of the ofeju]u}t T oA A o} A|OHASEAN) 27 mhaj]
WEFDSA CEO Council and devoted himself to host- 3] B4t 302 Ea) wao] Ao}, A7fEE

ative ideas of participants.” When Chairman Han-
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ing the World Congress. In addition, at the ASEAN Direct
Selling Associations leaders meeting held at Atomy Park
last year, Chairman Park appealed to association officials
from Malaysia, Singapore, the Philippines, Thailand, In-
dia, and Vietnam for support in hosting the 2026 World
Congress.

Direct selling in Korea began as a door-to-door sales
method in the 1960s and has grown steadily to this day.
According to WFDSA data, the size of the Korean direct
selling market in 2022 reached $18.48 billion (~24 tril-
lion KRW, based on the 2022 average exchange rate), the
second largest in the world after the United States, which
was at $40.52 billion. Divided into door-to-door sales,
sponsored door-to-door sales, and multi-level sales, direct
selling has continued to grow in Korea despite being
subject to strict regulations. In particular, it has actively
embraced IT technology and opened a new market by
converging online and offline. In addition, industry lead-
ers such as Atomy and Amway Korea are pioneering the
field of "consumer-centered direct selling" by obtaining
"Consumer Centered Management (CCM)" certification
from the Korea Fair Trade Commission. KDSA Chairman
Han-Gill Park said, “Thanks to the efforts of our member
companies that Korea’s direct selling market has risen
to second place in the world. Hosting the 2026 World
Congress will serve as an opportunity for direct selling
in Korea and around the world to mature and expand its
scope.”

Direct Selling, Stay True to the Principles

The 2023 WFDSA World Congress took place for five days
from October 15 to 19 with the theme of "Reimagine, Re-
invent, and Redefine." Chairman of WFDSA Roger Barnett
stated, "Direct selling not only encourages and supports
good health and a balanced life for people but also forms
a positive community. This World Congress has great
significance as it is being held in the Middle East for the
first time in history." He also expressed, "The world needs
hope, innovation, community, and fair distribution of
value, and our industry can provide all of this."

“For sustainability of the direct selling industry, it is im-
portant to adapt to changes, but it is even more important
to stay true to the principles,” emphasized Chairman
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Han-Gill Park in a panel discussion while attending the
WFDSA World Congress as chairman of the KDSA. He
made it clear that selling good products at low prices is
the basis of distribution. If direct selling becomes a model
for selling good products at low prices, the direct selling
industry will become a valuable industry for consumers,
and thus the perception of direct selling will improve.
Chairman Park said, “Atomy aims to sell products of the
same quality at a lower price than discount stores.”

In a panel discussion called "Al, what should we know
and how to navigate," members discussed how artificial
intelligence is being used to assist business operators in
their activities, manage consumers, and provide large-
scale personalized services. Robert Cavitt, a direct sales
training expert, emphasized that companies should
become familiar with artificial intelligence across the
board, but not force it where it is not necessary. He add-
ed, “Too many companies are trying to fit Al into ev-
erything,” saying, "We need to focus on where we can
increase productivity and communicate continuously
through dialogue and questions.” @

Chairman Han-Gill Park giving a panel talk as the president of KDSA
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CARTOONze-HoHeo cartoonist

Imperial Master Seung Taek Lim

We will now proceed with
the promotion ceremony for
Imperial Master, Atomy's
highest honor.

After getting to know I'was convinced, so I followed
the chairmanand  without hesitation and devoted
hearing his thoughts, myself to the business day
and night. That was the
secret to my success.

Imperial Master Seung Taek Lim, the
envy of 15 million Atomy members

We must live well.
We have Atomy.

around the world This is a legit
business, right?

Wh...wh...where
did they go? They
disappeared with all
my money!

Just my luck...

You must succeed with
Atomy so we can meet at
the top. Thank you.

But he had a bitter past that he couldn't bear to tell others about...

Of course. You and I are the only
ones who know this information.
I quarantee you'll hit it big.

How can I go home?
I hope my wife and kids
are doing okay...

Seung Taek had to do something, but he had no
money, no skills, no connections, nothing.
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CARTOONze-HoHeo cartoonist

Then he heard the news of Atomy's
founding and joined as member #3 among
the 17 early members.

Principled multi-level
marketing is a business
that can grow honestly

with the amount of effort
you put into it. Atomy is an
MLM company driven by
principles.

[ was just drawn by
Chairman Park's good
management strategy.

He was trustworthy
and treated his
partners well... I was
convinced that I just
had to follow him.

We are going to start Chairman, isn't that If HemoHIM sells
selling HemoHIM for too cheap? You well, others will try
$60. Selling in bulk could easily sell it to copy the product
definitely lowers the for $160. and sell it.
price.
It has to be so cheap from the Brrr... it's Hello?
start that it would feel impossible freezing. Why is
even if they tried. the weather so
we have to make it feel like it's cold these days?
impossible to compete from the
start.
Mr. Lim,
where are you?
Did you have
JQ%; dinner?
Hi Chairman. Did you pay your Not yet Lknew i
. new it. I brought
Yes, I'm at my studio. bills? Is the heater youvi:)methi:g.

working?

Come to the parking
lot right now.
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CARTOONze-HoHeo cartoonist

Chairman, It's an electric Isn't it touah? Hana in Sir, this product is made
what's this? bIanke'ﬁ incaseyou  Th-.thankyou.  Sgo oo z?bit Iongger, from ingredients developed

get cohd. IOU 53',? and the day will come for the health of the

your el?’ wasn when you can laugh. scientists researching

WorKing... Let's be'sure to succeed nuclear power.
and meet each other at
the top.

It used to be over right, I think I've expensive then I y unow. e Oh. I see.
$600, but we are , hat I couldn’ owered the price by '

N heard of this thatIcouldn't dering in bulk I'll take one
selling it now for a even afford it preordering in bulk. set
tenth of the price_ before... ’ No one can beat this '

price.
I sold HemoHIM and cosmetics like this one by I was afraid to go The happiest moment was when I
one, and life gradua”y gOt better. home for several years started earning an income and was
as the head of the able to send a couple thousand
family who could do dollars home for the first time.

The hardest but most valuable
time is up to the point where
you can earn $1500-$2500 to

make a living.

nothing.

Seung Taek Lim took his whole family on an Alaskan cruise for

The reason you all S X
y his promotion trip when he finally became a Crown Master.

have to succeed is for

the people you love. I never thought Honey, thank you for
I could goon a choosing me. And thank
cruise with my you so much, mother and

luck. father-in law

100101
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CARTOONze-HoHeo cartoonist

Grandpa, you're

Sigh~ he should be Right, I barely saw

the best! 4
that good to me, too, him when T'was
after making us go young. He totally
Grandpa's tired~ through so much. should have come
let's get off now. home...
I'm fine. I can give
my granddaughter
a horseback ride for
another hour.
Tha.t‘s why I'm making up Then how is she I guess you can take a Well, actually, there's
for it. Now you won't ever going to wash break now that you're even more work to
have to get your hands her hands? making $100,000 a do. Now that I'm
wet, honey. month. here, I see more
partners I want to
help.

Your grandpa
will wash them
for me.

I'm thinking more about how to lead those
partners and how to make them reach success
as quickly as possible.

Don't give up on success because you're
afraid of failure. Even if life is full of scars,
the road to success is open.

Atomy is the
serendipity that
changed my life and
the serendipity that
will change yours, too.

My bucket list as an Imperial Master is to travel to every
place around the world. That way, I can meet more
partners and help them succeed.

I wouldn't do it just
because it's on my
bucket list. I'm hoping
it will happen naturally
as I meet partners and

support them.
The greatest gift you can give to
If you have passion, your loved ones is a balanced
hard work, and faith, life. Find that life through Atomy,
Atomy will bring you a leading global direct selling
success. company, a company that will last

100 years, a "swan" company!!!
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CARTOONze-HoHeo cartoonist

Imperial Master Hye Jeong Lee

Imperial Master Hye Jeong Leehad  Doctor, what do Oh... sorrv. The The world was connected to
at one point made a lot of money in you need this nurs.e'z.just r);ade 3 the internet... and business
i . went downbhill.
the dental supply business. week? purchase online...
Twonder if Hye I found a really good Are you crazy,
there's anything Jeong! network marketing brother?
Icando... company this time.
After all you've been I'm positive. If it doesn'twork ~ Stop being ridiculous. . .
Ikt,thQh: you're ) out this time, T will never do it Do you even know If {%ﬁlf;aurtt tg'j‘ i/:‘]tgnr:]yetnh['anlg'
ta mgkab_out networ again, even if it means I have to how many times . yt't i
marketing again? work in construction. you've tried this? institution.
Her brother ends up starting the Atomy business... Hmm... .
and Hye Jeong reluctantly joins after she finds out ~ Atomy cosmetics are Butit's network
there's no sign-up fee. pretty good. marke'Elng. )
- They're well-made. I'shouldn'tdoiit.
I will register, but Okay, okay. You'll thank
do not talk to me me later.

about it anymore.

Of3IE Yul=|BOIAE
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CARTOONze-HoHeo cartoonist

The cosmetics keep Why does that...
catching my eye. look like money?
I'm fine. Don't Mom, I'm sorry. I'll take care
worry about me. of you no matter what.
Hye Jeong goes to an Atomy Right, Atomy
center 15 months after signing up. products are good.
If I only work hard...
These are cosmetics. Umm.... okay.
It's really affordable. How much?
Why don't you... try it? I'll take a box.

Electricity, gas, the bills were piling up and
I had noincome...

Oh no...
the room is so
cold, and now the
gas is cut off.

Hye Jeong Lee went out, but couldn't find any work.

My mom and I only
have each other.
If she collapses,

I will too.

H'ello, Soo-kyung?  1t's been a while.
It's me, Hye Jeong.  How've you been?

But why are you and your
brother bot%
level marketing? Isn't
there any other work?

into multi- Well... sorry.
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CARTOONze-HoHeo cartoonist

There must be some
reason. I'm not interested
in signing up, though.

What's the point of meeting
people if they're going to be

If Ifail 10 times, I'll try 100

No. I can't kee
P times, and if I fail 100 times,

) . oing like this.
mean and reject me... Is this geing I'll try 1000 times, but I have
business right for me? to succeed.
Because I'have a mom to Hye Jeong was in a hurry. But Atomy is not Thinking back, I realize what
care for, even if that means a business that can be rushed. Instead of I needed then was not "one
I change everything about going up several steps at a time, she had to big shot," but many "small
myself. go step by step, like climbing a ladder. successes."
. . In 2019, Hye Jeong Lee became
It's important to climb Imperial Master 10 years after
the ladder of success starting Atomy following her brother,

one rung at a time. Imperial Master Doug Woo Lee.
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CARTOONze-HoHeo cartoonist

I will donate the entire $1 million I will give children in need a
along with the extra $100,000 from Iz\aﬂ(ljldgr“gf edlucatio:'l to help
the Chairman to the Community
Chest of Korea organization. them escape poverty.

The two became the first Imperial
Master siblings of Atomy.

Now that I've made it Having a good business does The point is, for me to be happy,
up here, I've realized not make me happy, and I want my partners and everyone
something. neither does becoming an here to become Imperial Masters.

Imperial Master.

How many toothbrushes have And how much sweat and Do you think I am happy standing
been rejected so far? How many pain of rejection have my up here? If I want to become
products have been sent overseas? partners felt? happy, all of you have to become

Imperials.
I will never forget the sweat and Iwant you all to join me at Atomy is a company that
tears you shed for me to become the top. I will do everything can take you and me to
an Imperial. in my power to pull you up the top. Have faith and

here. go for it.
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CARTOONjze-HoHeo,cartoonist

Imperial Master Seong Il Kim

Promotion Ceremony of

Imperial Master Seong-Il Kim .
Like I have done,

and like many other
successful people have done,
everyone here can also

Imperial Master Seong-Il Kim was a credit delinquent due to According to Imperial
two business failures. Master Kim, there are 3
He found out about Atomy while working as a driver, and elements to success:

now, he is earning almost a million dollars a year.

reclaim their past,
find themselves,
and regain their
confidence using
Atomy as a tool.

Sense of
ownership

Becoming
immersed

Super-Synergy
of United Heart

In order to succeed with Atomy, Atomy is a business run by you. [ used to do the Atomy business
you must first do the business If you go on thinking that your halfheartedly at first thinking,

with a sense of ownership. sponsors will help out... or that your  "Will this work?" I tried to sell the
partners will do a good job for you, products without even trying

you will never succeed.

This resulted in complete failure. A housewife  After living day by day like this,

them myself.

All T have is $500...

was earning $1500 a month without even I'saw a "loser" in the mirror I'm going to start a full-
knowing the compensation plan, and here I and came to my senses. fledged business with this!
was only wishing I could make $1500. Okay, I cannot
go on like this.

MY Atomy business!!!

71
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CARTOONjze-HoHeo,cartoonist

Frustrated with his sluggish business, Seong-Il Kim
called his sponsor to ask for help.

With this call, Seong-II Kim
made up his mind.

This is work I
have to do myself,
Hi Seong-1, umm... so why an¥1
How's it going? Lguess. depending on
Is your ' How are you? others
busi Let's meet up . o
usiness soon. I will never think
doing okay? such shameful
thoughts again.
Seong-Il Kim gained a sense of ownership with this realization When I really really started working hard
that Atomy is "my" business that I have to do "myself". wholeheartedly, people would notice

and start helping out automatically.

You know the
saying:
"Heaven helps
those who help
themselves."

For anyone who starts the Atomy
business, the one thing you
should engrave in your heads
and hearts and never forget is
a "sense of ownership."

Just remember that when you
do your own business yourself,
the road to success will open up
in the end.

You can succeed in the Atomy
business without capital, skills, or
connections, but you have to pour

your all into it. Good location

Interior

Part-time
workers

Sales

The second is becoming
immersed. If you've made up
your mind to do the Atomy
business, then do not sway to
the left or right.

Let's say you started your own business. What are you going to do?

Economic
conditions
Raw material
cost

Personnel
expenses

Rent
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CARTOONjze-HoHeo,cartoonist

But there's none of that In fact, you have to
in the Atomy business. put more heart into it
Even so, it is definitely not a than when you were
business where you just sit self-employed.
around.

You have to be so focused that there's
no time to look around. You should not
be thinking of anything else besides
Atomy-related things.

The last element is doing it together.
"Doing it together" is by Atomy, for Atomy,
and the unique success factor of Atomy.

If you work hard all by yourself because
you're talented, it may seem like you're
faster than others at first. But soon,
you'll get caught.

You are all somebody's partner
and somebody else’s sponsor.  ¢n5ns0rs must run together. If you

Having started with no money or connections, it's a
given that it takes double or triple the passion and
effort of being self-employed for the Atomy business
to succeed.

Only then will you begin to
see the road that leads to
success.

Always remember that
all of the hard work and
passion you pour into the
business helps shorten that
path to success.

Super-Synergy of United Heart means uniting everyone's
hearts as one. Atomy is not something you do alone.
It's a business where people armed with a sense of
ownership join forces to achieve shared success.

The Atomy business is a three-
legged race where partners and

try to move ahead by yourself, it'll
actually make you further behind.
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CARTOONjze-HoHeo,cartoonist

The road to success can only be reached with Dad, this place is Really? If you like it
tners and many sponsors workin really nice. Let's come that much, we can
many par ysp g again next year. '

together with Super-Synergy of United Heart, definitely come again.
arms around each other.

Before, we couldn't even
afford to buy a backpack...

Hey, you can forget about
those times. You
remember useless stuff

After doing Atomy,
the best thing is that

like that. my mother is so
proud of me.
I couldn't keep my father's will, and I always let Atomy becomes hope and success for anyone who
him down, but now my mother goes around breaks down their own "wall of abandonment and despair."

the neighborhood bragging about me.

My son... My son...

No matter what kind of
work you did before,
anybody can be successful
with Atomy as long as you
have the courage.
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CARTOON)ze-HoHeo,cartoonist

GO 100

At the Success Academy last August, Chairman Han-Gill Park
initiated the GO 100 (Go and meet 100 people) campaign where

It's more important to attract
prospective distributors

employees and members would work together to build consumers. who will stay by you like a

Instead of trying to persuade
people who have no interest
in Atomy, it's more effective
to meet as many people as

possible and introduce Atomy

lightly.

On September 4, Atomy employees did not

report to Atomy Park, but to Atomy centers

all around the country and began their day
making GO 100 kits along with members.

magnet without having to
expend much energy.

Wow, you're doing great.  Ha ha, I am He, he. Making the
Maybe you chose the pretty good. kits is basic. You
wrong career path? have to do well

Center A

Yeah, there's a saying,

when you meet
consumers later.

The weather was hot under a sunny autumn sky.

Don't worry, I cannot do nsee 1 and know 10." Long rows of shops on both'sides...
the work of 10, but I can You look like you'll do People coming and going from time to time...
hold my own. well
' Whew! Ok, let's start.
Center B
Tguess this Hello! We are here from Atomy? Why?
place is closed Atomy.

today...

Oh well...
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CARTOON)ze-HoHeo,cartoonist

There seems to be a lot of people HemoHIM? I think Of course. It's the best-selling health

who don't know about us, so we I've heard of it...
came out to promote it. We'll leave
you with some HemoHIM and
vitamins to try.

Ma'am, here are the products we Alright, just leave  Is he from sales?
sell and our phone number, so them there. Seems like he's
take a look and please call if you done this before.

need anything.

Hello, you know Atomy? How is it? I'm assuming
about Atomy, Of course. you've tried our products
right? before.
Oh, then why haven't I'can just buy What I Is that true? Then
you signed up? need, so why sign up? maybe I'should
sign up.

If you register

and purchase

on your own,
you can

even earn an , _
income. You will remember this

moment as you made a
great choice.

functional food in Korea developed
by the Korea Atomic Energy Research

Institute.

They say Atomy
employees are good at
everything...

The toothbrushes and
sun cream. My friend
does Atomy...

Really? That's a
smart decision.
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CARTOON)ze-HoHeo,cartoonist

As a result of implementing the first GO 100 campaign,

Atomy members and employees introduced Atomy to
as many as 320,000 people across Korea.

The core of GO 100 is to meet even just one more
consumer and promote Atomy to increase the
membership rate and conversation rate of distributors
through consistent follow-up management.

In fact, some partners
have actively increased
sales through GO 100,
and all kinds of know-
how are being shared
as there's an increase in
synergy with combining
in-center programs such
as Beauty Care Academy
with GO 100.

Yes, that's right. Atomy is a How? I still don't
understand.

business where you can make
money without any capital,
connections, or special skills.

If your organization has slowed down or stopped
growing, you need to start cold contact, or GO 100,
right away. You must meet 3 types of customers
simultaneously for quick success: warm contacts,
utilizing partner contact lists, and cold contacts.

Partner
contacts

Warm
Cold
contacts contacts

GO 100, which started in September, is being carried
out continuously at centers across the country, and
Atomy employees are engaged in GO 100 along with
members on site, on the first Monday of each month.

On November 6, the center director and a
member are talking with a new member who
just signed up through GO 100.

What would you Umm...I heard it
like to know was a capital-free

first? business.

Center C

it. You just need to try Atomy
products yourself, then tell
others honestly about how
good they are.

There's nothing difficult about
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CARTOON)ze-HoHeo,cartoonist

I'm making almost Wow! And all you did

: 10K
All I did was tell people to "eat mom? $10,000 per month... was tell others to try it?
it, try it, use it," and now I've that's 6 figures a year.
become a "10K mom."

Of course. That's how ; He's saying that people Oh, since they have
affordable and good our The Atomy chairman tells people o continueto use the nothing to lose
products are. Even if you not to do the business if you products because they like even if they end u

don't do the business you'll  are using the products just for ~ themevenif theyare not in t being able t
k ina th duct : the business should be the not being able to Ao
e%%gglygu tg/%zgr#c S business purposes. ones doing the business. the business.

Yup. With such

affordable and
good products, it's

; profitable even if

What? , you don't do the

Why not business.

. ' ; Atomy is a Super-Syner
So,doljusthaveto  Youesonahury. e il tell you everything. of United Heart, Now that
go out on the streets ~ First you need to learn ; :

Atomy has its own Success ou are a member of the
and hand out flyers about the products, System 32\ famil L all

like the others? the system, and other ' tomy family, we will a

things. work together for your
success.
. GO 100 is a campaign that
Oh, seriously? You just have to . maximizes the potential of in-
dream earnestly and Atomy is all for one, person which has been neglected
have passion. and one for all. for a while. Warm contacts, utilizing

partner contact lists, and cold
contacts is a highway that will bring
success to the 15 million Atomy
members around the world.
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ONLINE &
OFFLINE TOOLS

atomy.com E5EE ch.atomy.com

Atomy's Official website Channel Atomy with content including videos,
product information, and news reports

Social Media u n @

Atomy Korea channels.
Find links to regional office’s social media YouTube Facebook
pages at atomy.com under Atomy HUB.
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THE ATOMY DNA

This book contains Atomy's management
philosophy, vision, and a decade of footsteps
and achievements. It is available.

Atomy Ticket

Global seminar schedules and
notification services
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GLOBAL ATOMY

REGIONAL OFFICES

www.atomy.com

KOREA shop.atomy.com

TEL 1544-8580

FAX 02-888-4802

E-MAIL atomy_kr(@atomypark.com

USA www.atomy.com/us
TEL +1-253-946-2344
E-MAIL atomy_usal@atomypark.com

CANADA www.atomy.com/ca
TEL +1-604-559-5063
E-MAIL atomy_cal@atomypark.com

JAPAN www.atomy.com/jp
TEL +81-3-6705-8640
E-MAIL atomy_jpdatomypark.com

TAIWAN www.atomy.com/tw
TEL +886-800-586-685
E-MAIL atomy_tw(@atomypark.com

SINGAPORE www.atomy.com/sg
TEL +65-6797-9570
E-MAIL atomy_sg(datomypark.com

CAMBODIA www.atomy.com/kh
TEL +57-1-489-7928
E-MAIL atomy_kh(@atomypark.com

PHILIPPINES www.atomy.com/ph
TEL +63-2-8776-8177
E-MAIL atomy_ph(datomypark.com

MALAYSIA www.atomy.com/my
TEL +60-3-2718-8989
E-MAIL atomy_my(datomypark.com

MEXICO www.atomy.com/mx
TEL +52-55-5086-2855
E-MAIL atomy_mx(@atomypark.com

THAILAND www.atomy.com/th
TEL +66-2-024-8926 to 28
E-MAIL atomy_th(@datomypark.com

AUSTRALIA www.atomy.com/au
TEL +61-3-9133-5100

E-MAIL info_au@atomy.com

INDONESIA www.atomy.com/id
TEL +62-21-2278-0236
E-MAIL atomy_id(@datomypark.com

RUSSIA www.atomy.ru/ru
TEL +7-495-189-74-94
E-MAIL atomy_ru(@atomypark.com

CHINA www.atomychina.com.cn
TEL +86-400-107-1999
E-MAIL atomycallcenter@vip.163.com

COLOMBIA www.atomy.com/co
TEL+57-1-489-7928
EE-MAIL atomy_co@atomypark.com

HONGKONG www.atomy.com/hk
TEL +852-3611-7706
E-MAIL atomy_hk(datomypark.com

INDIA www.atomy.com/in
TEL +91-124-695-9000
E-MAIL atomy_in(datomypark.com

NEWZEALAND www.atomy.com/nz
TEL +64-9-86-999-88
E-MAIL atomy_nz(@atomypark.com

TURKIYE www.atomy.com/tr
TEL +90-850-290-8060
E-MAIL atomy_tk(datomypark.com

UNITEDKINGDOM www.atomy.uk/uk
TEL +44-20-3878-4522
E-MAIL atomy_uk(@atomypark.com

KAZAKHSTAN www.atomy.kz/kz
TEL +7-727-347-01
E-MAIL atomy_kz(@atomypark.com

KYRGYZSTAN www.atomy.kg/kg
TEL +996-312-97-57-22
E-MAIL atomy_kg@atomypark.com

BRAZIL www.atomy.com/br
TEL +55-800-878-2266
E-MAIL atomyamavc(@atomypark.com

MONGOLIA www.atomy.com/mn
TEL +976-7744-8580
E-MAIL atomy_mn({datomypark.com

UZBEKISTAN www.atomy.uz/uz
TEL +998 78-150-2220
E-MAIL atomy_uz(@atomypark.com

EU shop.atomy.com/eu
TEL +49-6196-9233-046
E-MAIL atomy_eu(@atomypark.com

ATOMY, YOU CAN TRUST AND USE,
IS YOUR SHOPPING CURATOR

Having rooted on Absolute Quality Absolute Price policy,
Atomy takes a step forward to become a "Shopping Curator:
Atomy You Can Trust and Use" that must gain trust from
consumers. Masstige products are selected by Atomy's curation

service that analyzes consumers' needs and finds the best offer.

The Masstige Strategy
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Atomy, You Can Trust and Use is our product philosophy about making consumers' life more fulfilling and meaningful.
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